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Holy Cross Student Survey

The Holy Cross Student Survey (HCSS) is a high-quality, structured, personal interview survey of Holy Cross students conducted by students enrolled in Methods of Social Research.  Since the project began in fall 2001, eleven surveys have been carried out.  This site provides information about the HCSS; for each survey, I describe the general purpose, sample, and the types of questions asked, and I present an overview of the findings.  If you would like to see more detailed charts and tables, are interested in additional analyses, or would like to obtain a SPSS data file for any of the surveys, please contact Royce Singleton at rsinglet@holycross.edu. 

General Introduction

The HCSS has a twofold purpose: to generate systematic data on the Holy Cross student body and to provide methods students with hands-on experience in conducting a personal interview survey.  Modeled after the General Social Survey (GSS), a well-known omnibus national survey, each HCSS has a series of questions on a special topic and a set of background, behavioral, and attitudinal items that are asked in successive surveys.  In contrast to the GSS, however, the bulk of the questions in the HCSS pertain to the topical focus:

· sports and sport participation (fall 2001)
· religious beliefs and practices (spring 2002)
· participation in the arts and popular culture (fall 2002) 
· activities outside the classroom (spring 2003)
· health behaviors (fall 2003)

· politics and current issues (spring 2004)

· friendship (fall 2004, spring 2005)

· voluntarism and helping (spring 2007)

· politics and current issues (spring 2008)

· information and communication technology (spring 2009)

The HCSS has several key design features.  First, it is structured: all respondents are asked the same questions in the same order, and nearly all questions have a fixed and limited set of response alternatives.  Second, many questions are drawn from existing surveys, including the GSS.  Third, the respondents are selected randomly from the entire student body.  Fourth, it is based on personal, or face-to-face, interviews.  Fifth, the interview generally takes between 15 and 20 minutes to complete.

Each of these features contributes to the goal of yielding reliable data on the attitudes and behaviors of Holy Cross students.  Using existing questions capitalizes on the efforts of other researchers to develop reliable questions.  Drawing a random sample provides a basis for calculating the margin of error, that is, the amount by which a sample estimate is likely to differ from the value for the entire population.  And using personal interviews and keeping the interview relatively short facilitate a high response rate, an important indicator of survey quality.

Fall 2001 Survey:  Sport

General Purpose, Questions, and Sample

Despite the prominence of college sports, there is very little systematic evidence on the impact of athletic participation on students’ lives.  Some recent publications such as James Shulman and William Bowen’s (2001) The Game of Life raise questions about the widening gulf between varsity athletes and other students.  Are athletes less prepared academically?  Do they have a different educational experience?  Do they develop different life goals and values than their classmates?  The national debate on these questions was the impetus for the fall survey.  The general goal of the survey was to describe the past and present sports experiences of all Holy Cross students.

The fall HCSS included questions that addressed the following topics:

1. Students’ pre-college sport experiences, from informal games to organized youth sports and sport participation in elementary school and high school.

2. The experiences of Holy Cross varsity athletes, such as time devoted to their sport, its impact on their academic work, and the effects of sport injuries.

3. Students’ participation in club sports and intramural sports and attendance at varsity athletic events.

4. Students’ satisfaction with various aspects of college life, engagement in various college activities, and the importance assigned to certain life goals (e.g., raising a family, being very well off financially).

5. Other student attitudes and behavior such as political views, volunteerism, and drinking.

6. Students’ demographic background, including race, religion, age, gender, and parent’s education.

Item 4 questions were drawn from the Cooperative Institutional Research Program (CIRP) Freshman Survey, and a few other questions were drawn from the GSS, but nearly all sports-related questions were developed for this survey.

Interviews in the fall 2001 HCSS were carried out between October 30 and December 5.  A sample of 291 respondents was randomly selected from the 2,593 Holy Cross students enrolled and on campus as of October 2001.  The population thus excluded, in addition to those students enrolled in Methods of Social Research, all students who were studying away or abroad or who had taken a leave of absence.  A total of 251 interviews were completed, yielding an 86 percent response rate and a margin of error of about 6 percent.

Among the 251 respondents, 52 percent were female, 87 percent were white, 95 percent ranged in age from 18 to 21, and 80 percent identified themselves as Catholics.  Eighty percent of the respondents lived on campus.  And because of the sizeable number of third-year students who study abroad, there were fewer respondents from the third-year class (21 percent) than the other classes (25 to 29 percent).

Major Findings

Pre-College Sport Experiences

We began the survey interview by asking respondents to think about their earliest memory of playing informal sports or physical games such as kick ball, jump rope, and tag.  Most respondents (73 percent) reported that they were between the ages of 4 and 6 when they began playing informal sport games.  Four activities accounted for two-thirds of the first games that respondents remembered playing:  tag, soccer, baseball (including whiffle ball and tee ball), and kick ball.  Five other games accounted for another 19 percent:  football, basketball, hide-and-seek, jump rope, and hockey.  Men were more likely than women to remember first playing sports such as baseball, football, basketball, soccer, and hockey, whereas women were more likely to remember first playing informal games such as tag, kick ball, and jump rope.

Most respondents remembered playing their first games with friends (70 percent), followed by brothers (33 percent), fathers (30 percent), sisters (23 percent), others (20 percent), and mothers (11 percent).  The biggest gender difference here is that women (36 percent) were far more likely than men (10 percent) to report playing with a sister.  Finally, the vast majority (94 percent) reported that their earliest experiences playing informal physical games were either “very positive” (69 percent) or “somewhat positive” (25 percent).

Over 90 percent of the respondents reported that they participated in organized youth sports.  Youth soccer was mentioned most often (69 percent), followed by Little League baseball (49 percent), town recreational basketball (41 percent), girls’ softball (24 percent), and junior tennis (20 percent).  Eighty percent of the men had played Little League baseball and over 76 percent had played youth soccer; 57 percent had played town recreational or church league basketball, and 22 percent had played Pop Warner football.  The most popular organized youth sports among women were soccer (62 percent), girls’ softball (49 percent), basketball (35 percent), tennis (30 percent), gymnastics (27 percent), and swimming (25 percent).

Virtually every respondent had played sport games in elementary school, and 88 percent played on a high school sport team that competed against other schools.  The high school athletes competed in 29 different sports; over three-quarters competed on more than one sport team, with men (84 percent) more likely than women (69 percent) to play multiple sports.  The most common interscholastic sports among men were soccer and basketball (35 percent), football (31 percent), track and field (28 percent), and baseball (24 percent).  With the exception of football, these also were the most popular sports among women:  track and field (32 percent), basketball (31 percent), soccer (26 percent), and softball (24 percent).

Holy Cross Intercollegiate Athletes

In recent years, according to statistics compiled by the Athletic Department, approximately 25 percent of the Holy Cross student body is a member of a varsity intercollegiate sport team.  This figure corresponds to the sample data, as 34 percent of the respondents reported that they had been on a varsity team, but nearly one-quarter of these respondents were no longer on the team, yielding a total of 64 athletes, or 25.5 percent of the sample who were still participating.  Three-quarters of these intercollegiate athletes reported that they were recruited to play sports at Holy Cross; this figure was somewhat higher—80 percent—for the athletes who were still competing.

Students who were no longer on a team had participated from one month to over three years.  The following analyses describe the 71 varsity athletes who were either still competing or had competed for at least two years.  Forty-six of these athletes were men and 25 were women.  They played 14 different sports at Holy Cross, with the greatest numbers of athletes in the sample coming from football (15), track and field (14), crew (10), soccer (6), basketball and lacrosse (5).

Varsity athletes reported that they devoted an average of nearly 25 hours a week to their sport in-season.  The time commitment and general devotion to their sport had various effects on athlete’s academic lives.  About two-thirds reported that they missed classes due to travel and/or competition once a month or more and over one-third missed class at least once every two weeks.  Three-quarters of the athletes also said that at times they felt so emotionally and physically exhausted from practicing, playing, or traveling that they had trouble concentrating on their academic work.  This effect occurred 1-2 times a week or more for 45 percent of the athletes.  Finally, nearly three-quarters of the athletes reported that they had chosen not to take a course because it was being offered at a time that conflicted with the team’s practice or playing schedule.  A similar percentage also reported that their course selection was affected either “to a large extent” (14 percent) or “to some extent” (58 percent) by playing a sport at Holy Cross.

Among the group of 71 athletes, 20 (or 28 percent) said that they had suffered an injury during their playing career at Holy Cross that required surgery or long-term care and rehabilitation.  Nine athletes in this group had more than one injury of this sort.  When asked about specific consequences of such an injury, 47 percent reported that it caused them to miss classes, 40 percent that it caused them to fall behind in classes, and 20 percent that it caused them to be ignored by their teammates.  One in four also reported that their injury forced them to leave the team.  Finally, nearly one in five athletes said that they had had a chronic or nagging injury that did not prevent them from playing but that affected their ability to concentrate on their academic work.

Other Forms of Athletic Participation at Holy Cross

Holy Cross students also competed in club and intramural sports and attended varsity athletic events.  Twenty-two percent of the respondents had competed in a club sport; 39 percent had played intramural sports.  Non-varsity athletes were the predominant participants in the club sports; however, athletes and non-varsity athletes were equally likely to have played intramural sports.  Overall, two-thirds of the sample had played either a varsity, club, or intramural sport at Holy Cross; four of five men and one of two women had participated.

Close to 100 percent of the respondents reported that they had attended at least one varsity intercollegiate athletic event at Holy Cross; moreover, most of them had attended several different games.  While football attracted the most students, nearly three-quarters of the sample had attended a men’s basketball game, close to 60 percent had attended a women’s basketball game, and nearly 60 percent had gone to an ice hockey game.  Over 80 percent of the sample identified themselves as sports fans, and most of these fans described themselves further as either “very enthusiastic” or “enthusiastic.” 

Varsity Athlete – Other Comparisons

There were few differences between varsity athletes and others on the attitudes, values, and behaviors that were measured.  For example, varsity athletes and non-varsity athletes expressed similar levels of satisfaction with several aspects of campus life, such as the overall quality of instruction and their overall academic experience, student residence life, and the quality of social life.  They assigned equal importance to several life goals, including raising a family, helping others who are in difficulty, performing community service, helping to promote racial understanding, keeping up to date with world events, and integrating spirituality into their lives.  Consistent with Shulman and Bowen’s findings in The Game of Life, varsity athletes tended to value being very well off financially more strongly than other students, and they also were more likely to characterize themselves as politically conservative.

One clear difference between varsity athletes and other students was involvement in extracurricular activities other than sports.  Athletes were much less likely than their classmates to have attended a public lecture, play or concert on campus, and male athletes were less likely to have participated in voluntary service activities such as Student Programs for Urban Development (SPUD).  Also, athletes reported that they drank alcoholic beverages less often than their classmates, although they tended to consume the same number of drinks when they chose to drink.

Spring 2002 Survey:  Religion

General Purpose, Questions, and Sample

Spurred by a well-publicized alumni critique and subsequent discussion of the secularization of the College, we designed the spring survey to learn about the religious background, beliefs, attitudes, and practices of Holy Cross students.  The debate over secularization raised questions about the involvement of students in the religious life of the campus.  It also suggested that many people associated with the College, including the critical alumni, were making assumptions about students’ religious beliefs and behavior in the absence of systematic empirical evidence.  Therefore, a survey of Holy Cross students should provide information of broad interest to the College community.

The spring HCSS included questions that addressed the following topics:

1. Religious background of students, including each parent’s religion and frequency of church attendance.

2. Students’ present religious beliefs and activities.

3. Students’ involvement in the activities of the Campus Ministry Center.

4. Other student values, attitudes, and behavior such as political views, drinking, attitude toward the death penalty.

5. Students’ demographic background, such as race, nationality, age, gender, and parent’s education.

6. Among students who identified their present religious preference as Catholic, support for Catholic doctrine and strength of identity as Catholics.

Many of the questions were drawn from national surveys, including the General Social Survey (GSS), the American Catholics Surveys of 1993 and 1999, the 1995 Ministry with Young Adults Survey, and the Cooperative Institutional Research Program (CIRP) Freshman Survey.  Using items from these surveys enables us to compare Holy Cross students with various other sample populations on several questions.

Interviews in the spring 2002 HCSS were carried out between March 21 and May 1.  A sample of 250 respondents was randomly selected from the 2,576 Holy Cross students enrolled and on campus as of March 2002.  The population thus excluded, in addition to those students enrolled in Methods of Social Research, all students who were studying away or abroad or who had taken a leave of absence.  A total of 223 interviews were completed, yielding an 89 percent response rate and a margin of error of about 7 percent.

Among the 223 respondents, 54 percent were female, 89 percent were white, 98 percent ranged in age from 18 to 22, 44 percent identified themselves as Irish Americans and 22 percent as Italian Americans. Eighty percent of the respondents lived on campus.  And because of the sizeable number of third-year students who study abroad, there were fewer respondents from the third-year class (19 percent) than the other classes (26 to 28 percent).

Major Findings

Religious Background of Students

The data show the strong Catholic background of the vast majority of Holy Cross students.  Ninety percent of the respondents reported that either one or both parents were Catholic, and 83 percent reported that they were raised as Catholics.  Of those respondents not raised as Catholic, most were raised as Protestants (12 percent), representing various denominations including Episcopalian, Lutheran, Baptist, Presbyterian, and Methodist.  The remaining few respondents reported either no religion or an Eastern religion (Buddhist, Hindu, or Islam).

Students also reported a relatively high level of involvement in religious activities when they were growing up.  Three-quarters of the respondents reported that their mothers and nearly two-thirds reported that their fathers attended religious services at least 2-3 times a month.  When asked how often they attended religious services when they were around 11 or 12 years of age, 64 percent of the respondents reported that they attended every week and over 80 percent reported that they attended 2-3 times a month or more.  By contrast, a recent national survey showed that only 38 percent of the U.S. adult population reported attending services as often as 2-3 times a month.  In addition, 41 percent of the respondents  reported that they participated in a parish or church youth group during high school; 62 percent had attended a spiritual retreat prior to coming to Holy Cross; and one-half received at least part of their grade school or high school education in Catholic schools.

Present Religious Beliefs and Activities

When asked to identify their present religious preference, 73.5 percent of the respondents reported that they were Catholic, 10 percent Protestant, 4 percent some other religion, and 13 percent reported “none.”  The latter figure is somewhat lower for first-year students, 10 percent of whom reported no religion.  By comparison, the CIRP Freshman Survey showed that nationwide 15.8 percent of this year’s entering freshman reported no religious preference, and data from the General Social Survey over the past decade indicate that this figure may be closer to 20 percent (see Table 1).  In either case, Holy Cross students are less likely than students at other colleges and universities to report no religious preference.

Aside from having a religious preference, other data also suggest that Holy Cross students may be more religious than others in the present national cohort of college students.  Nine in ten respondents reported that they considered themselves to be either “religious” or “spiritual”; nearly three-quarters reported that they had either a “strong” (25 percent) or “somewhat strong” (47 percent) religious identity; 85 percent said that they believed in life after death and 83 percent said that they either believed God really exists (39 percent) or believed in God while having some doubts (43.5 percent).  Finally, about half of the respondents said that they currently attend religious services at least 2-3 times a month, and two-thirds reported that they pray once a week or more.  Table 1 compares Holy Cross students, based on the spring survey, with two other cohorts on various religious dimensions.  The first cohort is a sample of U.S. 18-22 year-olds; the second is a subset of the U.S. 18-22 year-olds who reported that they were “in school.”  Notice that Holy Cross students attend religious services at a much higher rate than these cohorts.

Table 1.  Percentage of Holy Cross Students, U.S. 18-22 Year-olds, and U.S. 18-22 Year-old 

  Students with various religious preferences, behaviors, and attitudes.

	
	Holy Cross Students 

(N = 223)
	U.S. 18-22 Year-olds
	U.S. 18-22 Year-old Students

	Religion in which raised (Catholic)
	83.0
	32.2
	32.5

	Current religious preference (Catholic)
	73.5
	27.4
	30.8

	Current religious preference (none)
	13.0
	20.9
	19.5

	Attendance at religious services (2-3 times a 

     month or more)
	49.1
	27.7
	35.4

	Frequency of prayer (once a week or more)
	66.4
	66.6
	64.5

	Belief in life after death
	84.8
	80.7
	80.9

	Confidence in the existence of God (“believe in 

     God with doubts” or “know God exists”)
	77.6
	74.2
	73.9

	Confidence in the existence of God (“know God 

     exists”)
	39.0
	54.3
	53.6


Note:  Data for the U.S. cohorts were drawn from the General Social Survey, 1993-2000.  Sample sizes vary by question and sample, from 69 (belief in God among US 18-22 year-old students) to 706 (religion raised among US 18-22 year-olds).

Other Religious Activities at Holy Cross

We asked several questions to gauge students’ involvement in activities sponsored by the Campus Ministry Center.  We found that 21 percent of the respondents reported that they had participated in a retreat such as Escape, Manresa, or the Spiritual Exercises; the same percentage had participated in one of the liturgical ministries—as a member of the church choir, a liturgical dancer, or as a Eucharistic minister, greeter, lector, and so forth; and 44 percent had participated in Student Programs for Urban Development (SPUD).  For each of these activities, the percentage who participated increased with the student’s academic class year; for example, nearly twice as many fourth-year students had participated in a retreat as first-year students, and over 50 percent of the fourth-year students, compared with 39 percent of the first-year students, had participated in SPUD.

When respondents were asked how much their participation in religious activities had changed since coming to Holy Cross, the majority (61 percent) reported that it had either increased or remained the same.  When asked if their personal religious faith was stronger, weaker, or about the same since coming to Holy Cross, 32 percent said that it was stronger, 8 percent that it was weaker, and 60 percent said it was about the same.  One in four students reported taking religious studies courses in addition to the one-course College requirement.  And when asked if they had become more critical or appreciative of the teachings of the Catholic Church since coming to Holy Cross, 27 percent said more critical, 8 percent more appreciative, 32 percent were both more critical and more appreciative, and another 32 percent were neither.  Once again, there were differences across the academic classes, as first-year students were less likely than fourth-year students to report that their religious faith and beliefs about church teachings had changed since coming to Holy Cross.

In short, at Holy Cross religion is an important aspect of students’ lives.  A sizeable number of Holy Cross students are involved in the religious life of the campus and have been affected religiously since they matriculated.  With each year, students are increasingly likely to have participated in religious retreats and in the liturgical ministry, and to take religious studies courses.  They also are more likely to report that the strength of their faith has changed and that they have become more critical of the teachings of the Church.

Finally, more students reported that it was “essential” or “very important” to “integrate spirituality into their lives” (60 percent) than to “be very well off financially” (44 percent).  These figures contrast with college students nationally, who were more likely to value financial well-being.  For example, among this year’s entering first-year class, based on the most recent CIRP Freshman Survey, 73 percent thought it was “essential” or “very important” “to be very well off financially” and 45 percent “to integrate spirituality into their lives.”  Among 2001 graduating seniors at 4-year, private, liberal arts colleges, according to the College Student Survey, 58 percent indicated that it was “essential” or “very important” “to be very well off financially” and 43 percent “to integrate spirituality into their lives.”

Catholic Identity, Commitment, Beliefs, and Practices

For the 164 respondents who identified themselves as Catholic, we asked several questions about their lived faith as Catholics.  Most of these questions were drawn from national surveys.  To begin, we asked, “As a Catholic, how important is each of the following to you?”  We then read six elements of being a Catholic, asking if each was very important, somewhat important, or not important at all.  Except for the teaching authority claimed by the Vatican, all the elements were strongly regarded as either “very important” or “somewhat important” by the Holy Cross respondents.  Using the percentage who said “very important,” we found that the sacraments were seen as most important (76 percent), followed by spirituality and personal growth (67 percent), the spirit of community among Catholics (64 percent), the Church’s involvement in activities directed toward social justice and helping the poor (53 percent), the Church’s teachings about Mary as the Mother of God (41 percent), and the teaching authority claimed by the Vatican (16 percent).  For the latter three elements, these percentages are significantly lower than the percentages reported for all Catholics, college-educated Catholics, and post-Vatican II Catholics in the 1999 American Catholics Survey [For a special report on this survey see http://www.natcath.com/NCR_Online/archives/102999/102999j.htm; also see William D’Antonio et al’s. (2001) American Catholics.].

In a series of eight questions, we also asked what it takes to be a good Catholic.  We did this by asking respondents to indicate if they thought a person could be a good Catholic without performing certain actions or affirming certain beliefs.  Over 90 percent of the respondents believed that a person could be a good Catholic without obeying the church hierarchy’s teaching on birth control and without going to church every Sunday.  In other words, these behaviors were seen as unimportant.  Other items that the majority of the respondents saw as relatively unimportant were obeying the church hierarchy’s teaching on divorce and marriage (86 percent believed it was unnecessary), having one’s marriage approved by the Catholic church (75 percent), donating time or money to help the parish (72 percent), and obeying the church hierarchy’s teaching regarding abortion (61 percent).  On the other hand, only 40 percent of the sample believed that a person could be a good Catholic without donating time and money to help the poor.  Compared with a national sample of Catholics, the Holy Cross sample is more liberal about the dictates of Catholicism.  Only on donations to help the poor was the Holy Cross percentage lower than the 1999 national sample; on all other items, the percentages for the national sample were lower—often much lower—than those for the Holy Cross sample.

Several questions asked about respondents’ commitment to and endorsement of various church teachings and traditions.  The majority of the respondents reported that the teachings and traditions of the Catholic church were “fairly important” to them and that they had “some” effect on their daily lives.  We also asked how five specific teachings, policies, and reports had affected respondents’ commitment to the church.  With regard to the Church’s teaching that abortion is morally wrong, 31 percent said that this had strengthened their commitment, 22 percent that it had weakened their commitment, and 39 percent that it had had no effect one way or the other.  The majority indicated “no effect” of the Church’s teaching that artificial contraception is morally wrong (31 percent reported that it weakened commitment) and of reports that a significant number of priests have homosexual tendencies (44 percent said it weakened commitment).  Four of five respondents reported that their commitment was weakened by reports that a number of priests have abused children sexually, and one in two respondents’ commitment was weakened by the policy of ordaining men, but not women, to the priesthood.

On two controversial issues, the Holy Cross sample was more strongly opposed to current church policy than the national cohort of Catholics.  Over 80 percent “agreed strongly” or “agreed somewhat” that “it would be a good thing if married men were allowed to be ordained as priests,” and nearly 90 percent agreed that “it would be a good thing if women were allowed to be ordained as priests.”  In each case, women were more likely to agree than men.

While relatively few questions pertained to the social teachings of the Church, the scant evidence suggests that this is an important aspect of the religion of Holy Cross students.  As noted earlier, 40 percent of the sample believed that a person could be a good Catholic without donating time and money to help the poor; or conversely, 60 percent believed that this was an important aspect of being a Catholic.  Although it has been 17 years since the American Catholic bishops issued their 1985 pastoral on economic justice, one in four respondents were familiar with this pastoral letter.  By contrast, in 1993, only 19 percent of the national Catholic sample had heard or read about the economy pastoral, and it is safe to say that this percentage would be much lower today.  Also, in sharp contrast to Catholics nationally, but in concert with Church leaders, including Pope John Paul II, the majority of Holy Cross students opposed the death penalty (27 percent favored and 17 percent were unsure).

Fall 2002 Survey: Culture

General Purpose, Questions, and Sample

Two distinct subcultures that have long been a part of campus life revolve around participation in sports and the fine arts.  The fall 2001 HCSS indicated that sports, if not a coherent subculture, is an important part of students’ lives at Holy Cross.  Eight of nine Holy Cross students reported that they had played on a high school sport team; one-quarter were intercollegiate athletes; two-thirds played either a varsity, club, or intramural sport at Holy Cross; and nearly every student had attended at least one varsity intercollegiate athletic event at the College.  To complement these data, the fall 2002 survey was designed to learn about students’ participation in the arts and popular culture.  Following the 1997 nationwide Survey of Public Participation in the Arts (SPPA), we defined the arts as jazz, classical music, opera, musical plays, non-musical plays, ballet, and art.  In addition to attendance at live performances and events, we measured personal participation and socialization into the arts; participation in other leisure activities; and popular cultural tastes in music, television, films, and fashion.

More specifically, the fall 2002 included questions that addressed the following topics:

1. Exposure to the arts in the home and personal participation (e.g., through high school performance groups) prior to coming to Holy Cross.

2. Participation in the arts—in classes and through attendance and performance—at Holy Cross.

3. Exposure to the media in terms of television viewing habits, listening to the radio, watching films, and reading the daily newspaper.

4. Favorite television shows, singer/musicians or musical groups, radio stations, movie stars, comic strips, and clothing brands.

5. Music preferences among 17 genres of music.

6. Students’ political orientation, drinking behavior, and satisfaction with the College.

7. Students’ demographic background, including race, nationality, religion, age, gender, and parent’s education.

Many of the questions were drawn from the aforementioned SPPA and the GSS, in particular the 1993 GSS Culture Module. In addition, several items about media exposure and popular culture were modeled after questions from national surveys by Gallup, Harris, and other polling agencies.  Using questions from these surveys enabled numerous comparisons of Holy Cross students with national samples.

Interviews were carried out between October 30 and December 9.  A sample of 290 respondents was randomly selected from the 2,598 Holy Cross students enrolled and on campus as of October 2002.  The population thus excluded, in addition to those students enrolled in Methods of Social Research, all students who were studying away or abroad or who had taken a leave of absence.  A total of 256 interviews were completed, yielding an 88 percent response rate and a margin of error of about 6 percent.

Among the 256 respondents, 60 percent were female, 88 percent were white, 95 percent ranged in age from 18 to 21, and 81 percent identified themselves as Catholics.  Eighty-one percent of the respondents lived on campus.  The percentage of students in each academic class ranged from 22.3 percent for second-year students to 27.7 for fourth-year students.

Major Findings

Pre-College Arts Exposure

To gauge students’ exposure to the arts prior to coming to Holy Cross, we asked three sets of questions.  First, we asked about parents’ encouragement of interest in the arts when respondents were growing up. In general, students received relatively strong encouragement.  Three in five students reported that their parents listened often or occasionally to classical music or opera; nearly four in five said their parents took them to plays, dance, or classical music performances; and three-quarters of respondents’ parents took them to art museums or galleries. Finally, 98 percent of the respondents indicated that their parents occasionally or often encouraged them to read books that were not required reading. Compared with the adult national sample in the 1997 SPPA, these figures reveal a much higher level of childhood exposure to the arts among Holy Cross students.  For example, in the 1997 SPPA, 40 percent or fewer parents listened to classical music or encouraged interest in the arts by taking respondents to museums or performances; and only 47 percent of the national sample, compared to 84 percent of the Holy Cross sample, reported that their parents “often” encouraged them to read.

A second set of questions asked if, prior to coming to Holy Cross, respondents had ever taken lessons or classes in four arts areas: music, visual arts, theater, and dance.  Over three-quarters of the sample had taken music lessons—either voice training or playing a musical instrument; two-thirds had taken lessons in the visual arts such as sculpture, painting, print making, or photography; 44 percent had had lessons in ballet or other forms of dance; and one-quarter had taken classes in acting or theater.  Except for the dance item, all these questions also were asked in the 1997 SPPA.  Once again, by comparison, even though the SPPA items asked about the entire life span, not just pre-college lessons, and even when compared with college graduates, Holy Cross students’ levels of participation were higher.  For example, compared with the 78 percent of the Holy Cross sample, 48 percent of the SPPA sample and 68 percent of the SPPA sub-sample of college graduates had taken music lessons.

Third, we asked if the respondent played a musical instrument; if so, how long they had been playing; and if they performed in a high school band or sung in a high school choir, church choir, or a cappella group.  Over 40 percent had played one or more instruments; of those students who played, the majority played the piano (57%), followed by the guitar (18%), clarinet and flute (13% each), and saxophone (11%).  Respondents reported playing an instrument an average of 7 years, with nearly three-quarters playing for 5 or more years.  Of those who played, more than half had played in their high school band or other high school musical group.  Finally, 44 percent of the respondents said that they had sung in a musical group prior to coming to Holy Cross.

In general, women were more likely than men to have been encouraged to participate in the arts. Female students were more likely than male students to report that their parents had taken them to art museums and plays, dances, or classical music performances.  They were much more likely to have had lessons in the fine arts; for example, 70 percent of women students had taken dance lessons as compared with only 6 percent of the men, and twice as many women as men had taken lessons in acting or theater.  Only in the area of music did men approach the level of participation of women, as men were just as likely to play a musical instrument and to have performed in the high school band.  On the other hand, women students were much more likely to have sung in a musical group (53% versus 32%).

Recent Participation in the Arts

The SPPA’s primary indicator of participation in the arts was attendance at live performances and events.  In the fall 2002 HCSS, 88 percent of Holy Cross students reported attending at least one of seven arts activities (ballet, classical music, opera, jazz, musical plays, non-musical plays, or art museums), not including school performances, in the past 12 months. The most popular activity was visiting an art museum, which 75 percent reported, followed by attending a musical play (35%), non-musical play (34%), jazz performance (23%), ballet or dance (27%), and classical music or opera (18%).  As in the SPPA we also collected information on other related arts activities. Seventy percent of our respondents reported that they had visited an historic park or monument, or toured buildings or neighborhoods for their historic or design value, and 40 percent said that they had made art or craft objects during the previous 12 months.

Once again, comparisons with the SPPA revealed that Holy Cross students have a much higher level of participation in the arts than the U.S. adult population.  For example, fewer than half the SPPA sample attended at least one of the seven primary arts activities; and the highest attendance figures—35 percent had visited an art museum, 24 percent a musical play, and 16 percent a non-musical play—were well below those for Holy Cross students.  On the other hand, the rates of attendance for Holy Cross students tended to be lower than those of college graduates in the SPPA.  Also, by comparison, Holy Cross students reported much higher rates of attendance at live concerts other than jazz or classical (85%) and at professional sports events (82%) than at any of the fine arts activities.  These different consumption patterns probably reflect age differences in the tastes and habits of college students versus older adults.

In the SPPA, women tended to participate in the arts at a somewhat higher rate than men; however, with the exception of attendance at jazz performances, the gender difference was much greater in the HCSS.  Among Holy Cross students, for example, women were far more likely than men to go to a ballet or dance performance, to visit an art gallery, to make art or craft objects, and to attend musical and non-musical plays.

Participation in the Arts at Holy Cross

We asked several questions about participation in the arts at Holy Cross, including performance in musical groups and theater, attendance at arts activities, and coursework beyond the common area requirements.  With regard to personal participation, 15 percent of the respondents reported that they had performed with one of the college-sponsored musical groups such as the College choir, Chapel choir, marching band, or jazz ensemble, or with some other musical group. In addition, 7 percent had performed in a theater or dance production at Holy Cross, and 9 percent had taken music lessons or given a recital in the Music Department.  Overall, 22 percent of the respondents had engaged in one or more of these activities.

One-third of the respondents said that they had taken a course in music, visual arts, or theater beyond the one-course requirement in the arts.  More than half the students had visited the Cantor Art Gallery. A majority of students also had visited the Worcester Art Museum; however, only 6 percent had attended a concert at Mechanics Hall, site of many fine arts performances.  On the other hand, nearly four of five students reported attending a fine arts event at the College:  46 percent had attended the performance of a non-musical play, 44 percent a performance of the Holy Cross choir, 43 percent a musical play, 40 percent the performance of the Holy Cross jazz ensemble, chamber orchestra, or chamber singers, and 39 percent some other concert in Brooks Concert Hall.  As expected, all forms of participation—personally performing, attending, or taking classes—increased with class year.  With first-year students only midway through their first semester at the time of the HCSS interviews, the biggest difference was between first- and second-year students in terms of attendance and taking classes.

Music Preferences

Both the SPPA and the GSS asked respondents what kind of music they liked and what kind of music they liked best.  The HCSS also asked about most of the music categories in these surveys, but with modified wording in a few instances to reflect current understandings.  Table 3.1 shows the percentage of Holy Cross respondents who “liked” or “liked very much” each of 17 different kinds of music; the percentage of 1997 SPPA respondents who “liked listening to” each musical genre; and the percentages of Holy Cross and SPPA respondents who reported the kind of music that they liked best.  A majority of Holy Cross students reported that they liked classic rock, contemporary pop/rock, rap or hip hop, alternative, and jazz; 30 percent said that they liked classic rock best, followed by contemporary pop/rock (17%), rap or hip hop (16%), and alternative (12%).  The musical genres they disliked most, based on the percentage that said they “disliked” or “disliked very much,” were opera, heavy metal, country-western, and folk.  By comparison, a majority of the SPPA sample reported that they liked, in order, mood or easy listening, country-western, blues or rhythm and blues, rock, and hymns or gospel.  Country-western was liked best by 21 percent of the SPPA sample, followed by rock (18%) and hymns or gospel (14%).  Many factors may have produced the differences in musical tastes between the two samples.  We suspect that it is a combination of age, social class, and region raised.

Table 3.1.  Music Preferences of Holy Cross students in Fall 2002 HCSS (N = 256) and the National Sample in the 1997 Survey of Public Participation in the Arts (N = 4,452).

	
	Fall 2002 HCSS
	1997 SPPA

	
	Like or like very much
	Like best
	Like to

listen to
	Like best

	Classic rock 
	86.3
	30.5
	NA
	

	Contemporary pop/rock
	74.2
	16.8
	59.8
	18.2

	Rap or hip hop
	62.1
	15.6
	16.8
	1.9

	Alternative
	58.6
	11.7
	NA
	

	Jazz
	55.1
	3.9
	48.4
	4.9

	Reggae
	47.7
	2.0
	31.6
	0.8

	Broadway musicals
	42.6
	2.7
	44.2
	1.8

	Blues or rhythm and blues
	41.0
	1.6
	62.7
	4.8

	Mood or easy listening
	39.5
	2.7
	67.1
	5.9

	Classical or chamber music
	37.5
	0.8
	47.5
	6.7

	Latin, Spanish, or salsa
	34.8
	1.2
	28.9
	3.9

	Big band or swing
	32.0
	1.2
	45.0
	2.8

	Country-western
	25.0
	5.9
	64.6
	20.7

	Hymns or gospel
	19.1
	0.0
	57.6
	13.8

	Heavy metal
	16.0
	1.6
	NA
	

	Folk
	15.6
	1.2
	37.6
	1.1

	Opera
	9.4
	0.0
	18.8
	0.6


Note.  The SPPA did not ask about “alternative” and “heavy metal,” used a single category for “rock,” and had additional categories not included in the HCSS, such as new age, soul, and barbershop.

Popular Culture Consumption Patterns

How much time do students listen to music, listen to the radio, and watch television?  How often do they see movies?  How often do they read the newspaper?  The HCSS revealed that music and television take up a significant part of each student’s day.  Eighty-five percent of the respondents reported that they listened to music for one or more hours a day; 60 percent reported two or more hours; and one-quarter reported three or more hours.  In fact, 5 percent of the students said that they listened to music for six or more hours each day.  Although we did not ask about the context in which students “listened,” it stands to reason that they often did so while performing other tasks, from reading and doing other coursework to working out at the gym.

Respondents further reported that they watch one or more hours of television “on the average day.”  The modal response was one hour, but 40 percent of the sample reported watching 2 or more hours and 10 percent watched 3 or more hours.  Few students said that they watched little or no television, and 80 percent said that they watched one or more shows on a regular basis.  When asked how often they watched different kinds of television shows, respondents reported the highest rates for world or national news programs, followed closely by prime-time drama or situation comedy and sports.  Two-thirds said that they watched the national news and prime-time programs 1-2 times a week or more; by contrast, 15 percent watched public television shows this often.  Male respondents reported that they watched television an average of 25 minutes more per day than female respondents; and first-year students watched 15-20 minutes less per day than second-, third-, and fourth-year students. The additional time that men spent in front of the television was reflected in two differences in their television fare: Men watched sports and national news programs more often than women.

Three-quarters of the respondents also reported that they listened to the radio.  The modal time that they listened was one hour; however, 40 percent reported 30 minutes or less.  Unsolicited comments by respondents suggested that many of the latter respondents only listened to the radio while riding in a car.

Virtually all students also watched films. When asked how many movies they had seen in a movie theater in the past 12 months, students’ median response was 7; about one-quarter of the respondents had attended twelve or more—that is, had gone to the movie theater on average one or more times a month.  When asked how many movies they viewed on a VCR or DVD player in an average month, two-thirds of the sample said that they had seen between 2 and 6 films and one in five had seen 10 or more.

Finally, the majority of Holy Cross students read the newspaper at least once a week.  One in five students said that they read a newspaper every day; one-half read the paper a few times a week or more.  Few students get their news from newspapers, however.  The primary news sources, they report, are television (40%) and the Internet (32%), followed by newspapers (17%), with radio, magazines, and other sources used by small minorities of students.  Nor do they read comic strips in the local newspaper on a regular basis.  About one-half of the respondents reported that they never read the comics.  Of those who did, the majority read comic strips less than once a week.

These consumption patterns differ from adults nationally, as might be expected of college students.  For example, Holy Cross students watch much less television.  In the 2000 GSS, the average number of hours per day that respondents watched TV was nearly 3 hours, twice the average for the HCSS sample. Nearly one-half of GSS respondents watched 3 or more hours of TV per day, compared with one-quarter of Holy Cross respondents.  Although we only have GSS data for the year 1993, these data suggest that nationally adults also differ from Holy Cross students in what they watch on TV.  In the 1993 GSS, the vast majority of respondents (86%) reported that they watched world or national news programs daily or several days a week; a majority (59%) viewed prime-time drama or situation-comedy programs and a near-majority (49%) viewed public television shows this often.  By comparison, Holy Cross students reported that they watched national news only slightly more often than prime-time shows: 37 percent watched national news 3-4 days or more per week; 26 percent watched prime-time shows 3-4 days or more per week.  In addition, nearly 70 percent of the Holy Cross sample reported that they rarely or never watched public television.

Reflecting the pattern for this age group nationally, Holy Cross students are far more likely than older adults to see movies at a movie theater. A March 2002 Gallup Poll, for example, indicated that one-third of adults nationwide had not attended a movie theater in the past 12 months; 37 percent had seen between 1 and 4 films in a theater, and 29 percent had seen 5 or more films.  Fewer than 1 percent of the Holy Cross sample reported that they had not seen a movie in a movie theater and over three-quarters had seen 5 or more films in a theater in the past year.  On the other hand, Holy Cross students watch fewer films on a VCR or DVD player than the average American. A March 2001 Gallup Poll showed that Americans view an average of 6.8 movies at home each month on a VCR or DVD player, as compared with an average of 5.5 “at-home” movies each month for Holy Cross students. Also, the same Gallup Poll showed that young adults (age 18-29) nationally watched about the same number of films in a theater but more films at home than Holy Cross students: an average of 7.8 films per year in the theater and 12.6 films “in the past month” on a VCR or DVD player.

While Holy Cross students are much less likely than adults nationwide to read a newspaper on a daily basis (17 percent in the fall 2002 HCSS versus 37 percent in the 2000 GSS), they are equally likely to read a paper once a week or more (75 percent).  On the other hand, the news sources of Holy Cross students differ from those of adults nationwide.  Whereas television and the Internet were the major news sources for Holy Cross students, a Media Studies Center national poll conducted in 1999 showed that 65 percent of respondents got their news from television, 21 percent from newspapers, 9 percent from radio, and only 2 percent from the Internet.  A December 2002 Gallup Poll also indicated that respondents most often got their news from television and newspapers, and used the Internet less often than radio.  

Holy Cross Favorites

Periodically, polling agencies ask the American public about their favorite cultural icons.  Table 3.2 reports Holy Cross students’ top-five favorite television shows, singer/musicians or musical groups, movie stars, comic strips, and clothing brands, and the radio station that they most often listen to.  On most of these questions there were a broad range of choices.  For example, students identified over 100 favorite singers, 60 different favorite film stars, and nearly 50 favorite TV programs.  Yet, in most cases, the top-ranked favorite was clearly number one.  The television show “Friends” was a favorite among nearly one-quarter of the respondents, followed by “The Simpsons” with 16 percent and “Seinfeld” with 7 percent.  One in eight students named The Dave Matthews Band as their favorite musician or musical group; U2 was next with half as many votes, followed by Billy Joel with half again as many.  Thirty-six students, or 14 percent of the sample, named Julia Roberts as their favorite film star; Brad Pitt and Tom Hanks were next, with 6 and 5 percent, respectively.  (According to a March 2001 Gallup Poll, Julia Roberts also led the list of film stars that Americans make a special effort to see.)  Nearly 20 percent of the students said they most often listened to WJMN; WXLO and WCHC were next with 7 percent.

There were some sharp differences in the choices of men and women, but fewer differences in terms of academic class.  Nearly all the votes for “Friends” were by female respondents, and nearly all the votes for “The Simpsons” were by men.  Similarly, women liked The Dave Matthews Band and U2, while the men preferred Led Zeppelin and Pearl Jam.  Not a single male respondent selected Julia Roberts as their favorite film star, and only five men identified a female film star as their favorite.  Consequently, among student favorites, male film stars outnumbered female film stars by a ratio of greater than 2 to 1.  Men and women respondents preferred much the same clothing brands, except that Polo replaced Express (which until recently made only women’s clothing) among the men’s top five.

First-year and second-year students were more likely than third- or fourth-year students to select The Dave Matthews Band, whereas upperclass students preferred U2.  First- and second-year women also were far more likely than upperclasswomen to choose Julia Roberts as their favorite actress, but otherwise there were few differences in terms of academic class standing. 

Table 3.2. Top-Five Ranked Favorite Television Show, Favorite Singer/Musician or Musical Group, Favorite Movie Star, Favorite Comic Strip, Favorite Clothing Brand, and Most Listened to Radio Station.

	
	Favorite television show
	Favorite singer/ musician or musical group
	Favorite movie star
	Favorite comic strip
	Favorite clothing brand
	Most listened to radio station

	N
	244
	228
	206
	107
	217
	177

	1
	Friends
	The Dave Matthews Band
	Julia Roberts
	Peanuts
	J. Crew
	94.5 WJMN

	2
	The Simpsons
	U2
	Brad Pitt
	Garfield
	Gap
	104.5 WXLO

	3
	Seinfeld
	
Billy Joel
	Tom Hanks
	Calvin and Hobbes
	American Eagle
	88.1 WCHC

	4
	West Wing
	Led Zeppelin
	Edward Norton
	Foxtrot
	Abercrombie & Fitch

Express (tie)
	107.9 WXKS

	5
	The Sopranos
	The Beatles/

Pearl Jam (tie)
	Robert DeNiro/ Harrison Ford/ Adam Sandler (tie)
	Far Side
	
	100.1 WWFX


Note.  Favorite comic strip was asked only of respondents who reported that they read the comic strips, and “most listened to radio station” was asked only of those who listened to the radio; otherwise Ns vary as a function of those who gave a response other than “don’t know” or “none.”

Spring 2003 Survey:  Activities Outside the Classroom

General Purpose, Questions, and Sample

In spring 2001, David Brooks wrote a controversial article in The Atlantic that characterized students at elite colleges and universities today as candidates for “Future Workaholics of America.”  Interviewing Princeton undergraduates, he concluded that they were very busy.  Typically, their daily schedules were completely filled with goal-oriented activities:  “crew practice at dawn, classes in the morning, resident-adviser duty, lunch, study groups, classes in the afternoon, tutoring disadvantaged kids in Trenton, a cappella practice, dinner, study, science lab, prayer session, hit the StairMaster, study a few hours more.”  These “organization kids” were so occupied, moreover, that they found no time to read the newspaper, follow politics, or get involved in larger causes.  At the same time, another widely read critique of American society, Robert Putnam’s (2000) book Bowling Alone, presented an alarming decline in American’s civic engagement.  This disengagement was evidenced by declining political participation—for example, in voting, working for a political party, and attending a political rally or speech—and in declining memberships in organizations such as labor unions, parent-teacher associations, and fraternal societies.  While Brooks and Putnam analyzed different populations and presented radically different perspectives and conclusions, they both emphasized the social significance of lifestyles:  lifestyles reflect social values and determine the vibrancy of American civil society.  Inspired by these two critiques, we focused the spring 2003 HCSS on students’ lifestyles, in particular, how they spend their time outside the classroom.

Surveys of time use are generally unreliable.  Therefore, rather than ask students how much time they devoted to various activities, we asked them whether they engaged in specific activities and how often they had done so within specified time frames—current semester, past month, past week.  The questions asked students about the following:

1. Work for pay, non-paid academic internships, and volunteer work.

2. Membership in student groups and organizations and participation on intercollegiate, intramural, or club sport teams.

3. Other social activities, including watching television and films, going to restaurants and bars off-campus, attending fine arts events, and attending off-campus parties.

4. Mundane activities such as reading the newspaper, listening to music, working out at the gym, and using the Internet.

5. Intellectual engagement outside the classroom such as discussing ideas from classes with others and reading academic books and articles not assigned in class.

6. Satisfaction with various aspects of students’ lives—classes and coursework, leisure activities, friendships and social life, family life.

7. Sense of community from family, friends, College community, organizations, and other areas.

8. Importance assigned to various life goals.

9. Uses of the Internet.

10. Interest and participation in politics, trust in government, and trust in others.

Several national surveys were sources of ideas for questions: the GSS, the Roper Social and Political Trends surveys, the Pew Internet and American Life Project Survey, and the CIRP Freshman survey.  

The spring 2003 survey was conducted simultaneously at Holy Cross and Clark University in Worcester. At the same time that students in Singleton’s social research methods class interviewed fellow students at Holy Cross, students from Professor Patty Ewick’s research methods class at Clark interviewed fellow Clark students. All interviews were carried out between March 11 and April 15.  At Holy Cross, a sample of 210 respondents was randomly selected from the 2,585 Holy Cross students enrolled and on campus as of February 2003.  At Clark, 307 students were randomly selected from an undergraduate population of 1,832. Both target populations excluded, in addition to those students enrolled in the methods courses, all students who were studying away or abroad or who had taken a leave of absence.  The Holy Cross sampling frame, or list of the population, excluded study away or abroad students, but the Clark list did not; and so these Clark students were identified and excluded after sample selection. A total of 401 interviews were completed, 175 at Holy Cross and 226 at Clark, yielding respective response rates of 83 and 74 percent and an overall response rate of 78 percent.  The margin of error is an estimated 8 percent for the Holy Cross survey and 7 percent for the Clark survey.

Below we highlight some of the findings from the Holy Cross survey and present a brief comparison of Holy Cross and Clark students.  Among the 175 Holy Cross respondents, 58 percent were female, 91 percent were white, 97 percent ranged in age from 19 to 22, and 79 percent identified themselves as Catholics.  Eighty percent of the respondents lived on campus.  The percentage of students in each academic class ranged from 21 percent for fourth-year students to 31 percent for first-year students.

Major Findings

Work

One-third of Holy Cross respondents reported that they worked for pay during the school year.  Three-quarters of those who worked did so on-campus, with the remainder working off-campus or both on- and off-campus.  The median number of hours worked per week was 8 and three-quarters worked between 2 and 10 hours a week.  Students who worked both on- and off-campus worked more hours (14.2) than those who worked off-campus (11.8) and those who worked exclusively on-campus (7.6).

Student Groups and Organizations

To measure students’ involvement in student groups and organizations, we first asked if students currently were members of thirteen different types of groups, such as academic and professional organizations, the Student Government Association, performance groups, and service organizations.  If they were members, we then asked if they had ever been a leader, helped organize a meeting, or been an officer in any of the groups.  In general, Holy Cross students were actively involved.  Eighty-six percent were members of at least one student organization; and 58 percent were members of two or more campus groups.  Over one-half of the respondents reported membership in a service organization such as SPUD, Appalachia Service Project, or Purple Key Society.  This was followed by sports or recreational groups other than an intercollegiate sport team (25%), religious groups (20%), social concern groups such as Amnesty International, Habitat for Humanity, and SADD (20%), performance groups (17%), academic or professional student groups (16%), multicultural or ethnic groups (13%), campus media organizations (13%), political clubs (11%), Student Government Association and residence life groups (9% each), gender identity groups (5%), and all others (9%).  Of those who belonged to one or more student groups, nearly one-half reported that they had performed a leadership role.  Finally, when asked to identify the group in which they were most active, students were most likely to report service groups, followed by sports and recreation groups, performance groups, religious groups, and media organizations.

Three quarters of the sample reported that they had participated in at least one of three types of sports activities at Holy Cross: a varsity intercollegiate sport, a club sport, or intramural sport.  One-third of the respondents were currently playing a varsity intercollegiate sport at Holy Cross; 24 percent had participated on a club sport team; and 46 percent had participated in intramural sports.

Varsity intercollegiate athletes were less likely than non-athletes to be members of student groups and organizations; they constituted 70 percent of the small number of students who were not members of any campus organizations.  When a varsity sport team is counted as a campus group, 96 percent of the Holy Cross sample was a member of at least one group or organization.

Use of the Internet

Nowadays students spend a great deal of time on the Internet.  The 2001 Pew Internet and American Life Project Survey of college students nationally indicated that Internet use is much higher among college students than it is among the general population; for example, 86 percent of college students as compared with 59 percent of the general population reported that they had ever gone online. In fact, most students reported spending as much time using the Internet as they did studying: about three-quarters used the Internet 4 or more hours per week, and about one-fifth used it 12 or more hours per week.  By comparison, nearly two-thirds reported studying no more than 7 hours per week, and 14 percent reported studying 12 or more hours per week.

The HCSS indicated that Holy Cross students make greater use of the Internet than students nationally.  When we asked students how often they went online to access the Internet or World Wide Web or to send and receive email, 99 percent reported that they did so at least once a day; 46 percent went online 2-4 times a day, and 41 percent went online 5 or more times a day.  Nine in ten students reported that they went on the Internet every weeknight, often to use Instant Messenger.  Students went online primarily for email correspondence and instant messaging, but very high percentages of students also reported that they went online to do class work (90%), get the news (82%), download music (77%), or for no particular reason, just for fun and to pass the time (74%). Relatively few students went online to play games or watch videos (31%), and very few said that they had taken part in “chat rooms.”

Mundane Activities

We used three different time frames (past month, past week, and weeknights) to ask how often students performed several everyday activities.  Within the past month, for example, the majority of Holy Cross students had gone to a meeting of a campus club or organization and had traveled to a town or city at least 20 miles from campus.  Within the past week, the vast majority of students also said that they had worked out at the gym or fitness center, watched television, and had read a daily newspaper, although few students (17%) read the paper every day.

Much of students’ time involved their interaction with friends and family.  Besides using email and instant messaging for this purpose, virtually all students talked with roommates and/or friends every weeknight.  One-third of the students had spoken with friends on the telephone almost every night; and over 80 percent reported that they had made a long-distance telephone call within the past week, the majority of all students having made three or more such calls.  In addition, the majority of students had written and received personal letters other than email during the past month.

Weeknights, Sunday through Thursday, between students’ evening meal and when they went to sleep, were filled with numerous activities.  Virtually all students talked with friends and roommates as well as studied during this time, the majority on a daily basis.  But nine in ten students also went on the Internet every weeknight; 85 percent of the students listened to music 3-5 nights; a similar percentage ate a snack 3-5 weeknights; nine in ten students watched TV one or more weeknights; the majority of students read a newspaper or magazine and exercised; and smaller numbers of students attended a meeting of a campus organization (39%), attended an evening class (37%), and played video games (19%) at least one night during this period.

Other Social Activities

Students also engaged in various other social and recreational activities to a lesser extent.  Table 4.1 shows the percentage of students and the average number of times per month that students watched movies on a VCR or DVD player and frequented movie theaters, restaurants off-campus, campus sporting events and theater performances, bars or taverns, and off-campus parties.  The timing of the survey is likely to have affected reported attendance at sporting events, as students were asked about the period at the end of the basketball season when both the men’s and women’s teams were playing for in-season and then post-season league championships, and attendance was the highest in years.  Still, students’ favorite pastimes appear to be watching movies on a VCR or DVD player and attending off-campus parties, followed by eating off-campus and visiting a bar or tavern.

Table 4.1.  Percentage of students who, and average number of times per week that students engaged in, various social activities.

	Activity
	Percent who engaged in activity
	Number of times engaged in activity per month

	1. Seen a movie in a movie theater
	60.0%
	0.88

	2. Watched a movie on a VCR of DVD player
	94.9%
	4.79

	3. Eaten at a restaurant off-campus
	90.3%
	3.21

	4. Gone to a sporting event on campus
	88.6%
	3.14

	5. Gone to a live theater performance on campus
	25.7%
	0.39

	6. Gone to a night club, bar, or tavern
	39.4%
	2.96

	7. Attended an off-campus party
	85.7%
	4.08


Note: Students were first asked if they engaged in activities 1 – 5 “in the past month”; if they had gone to a night club, bar, or tavern “within the past week”; and if they had ever attended off-campus parties.  Then they were asked how often.

Attendance at Religious Services

The spring 2002 HCSS showed that Holy Cross students attend religious services at a much higher rate than other students nationally.  The spring 2003 survey replicated this finding.  Besides their significant level of involvement in campus religious groups, many Holy Cross students attend religious services regularly.  Over a third of the respondents in the spring 2003 survey reported that they attended at least once a week and two-thirds said that they attended once a month or more.

Intellectual Activities Outside the Classroom

To assess intellectual engagement outside the classroom, we asked students how often they had done each of several activities during the current semester: very often, often, sometimes, or never.  The most common of these activities, reported by nearly one-half (48%) of the students as occurring “very often” or “often,” was having serious conversations with students with different religious beliefs, political opinions, or personal values.  This was followed by discussing ideas from readings and classes with others outside class (45%), having serious conversations with students of a different race or ethnicity (41%), and studying with other students (37%).  Relatively few students reported that they had read an academic book or article that was not assigned in one of their classes (19%) and tutored other students (15%).  All told, nearly three-quarters (74%) of the respondents reported that they very often or often had serious intellectual conversations—about readings or classes and/or with students of differing views and/or a different ethnic group.

Satisfaction with Life Activities

Given their active lives, we wondered how satisfied students were with different areas of life.  On a scale from 1 (none) to 7 (a very great deal), students reported that they derived the greatest satisfaction from their friendships, followed closely by their family, and then by their leisure activities outside class and coursework, social life on the weekends, and classes and coursework.  That students expressed relatively less satisfaction with classes and coursework than with other areas of their lives does not indicate, however, that they are discontent with their academic experience.  In fact, nearly two-thirds said that they were satisfied either “a very great deal,” “a great deal,” or “quite a bit” with their classes and coursework.  Also, fewer than one in five students reported that they were often bored with schoolwork—attending class, studying, reading, and so forth.

Interest in Politics and Political Participation

Surveys are snapshots; they depict populations at particular moments and reflect important events of the times.  One momentous event that coincided with the spring survey and no doubt affected some student responses was the launching and first few weeks of the U.S. attack on Iraq.  The War was especially likely to affect questions regarding “politics and national affairs.”  In fact, its effect is apparent in students’ responses to a question asked both in the fall 2002 and spring 2003 surveys:  How often do you watch world or national news programs?  Table 4.2 shows that respondents in the spring survey reported that they watched much more often than students in the fall; twice as many, for example, reported watching national news programs every day or almost every day.

Table 4.2. Percentage of students who report that they watch world or national news programs never, rarely, a few times a month, once or twice a month, three or four times a week, or every day or almost every day.

	
	Fall 2002 Survey (N=256)
	Spring 2003 Survey (N=175)

	Never
	2.3
	0.0

	Rarely
	11.3
	4.6

	A few times a month
	16.4
	13.1

	Once or twice a week
	32.8
	24.6

	Three or four times a week
	20.7
	24.6

	Every day or almost every day
	16.4
	33.1


Two other questions also may have been affected by the War:  How interested are you in politics and national affairs? Do you ever discuss politics with others, such as whether one should vote for one of the parties or candidates during an election or why people should favor or oppose government policies?  In answer to the first question, 35 percent of the respondents reported that they were “very interested” and another 42 percent said that they were “somewhat interested.”  Similarly, 27 percent of respondents said they “often” discussed politics and 49 percent said that they sometimes did so.  In addition, 55 percent had voted in a civic election, 14 percent had worked for one of the parties or candidates in an election, and 77 percent had voted in a student election at Holy Cross.  Except for the voting and election questions, men were more politically active than women; they were more interested in politics, discussed politics more, and watched world and national news programs more frequently.  Three questions regarding politics produced differences across academic class: Fourth-year students watched national news programs more often than students in other classes; and voting—both in civic and student elections—increased with class year.

Finally, two other questions tapped students’ trust in the government and satisfaction with the direction the country is going at this time.  The majority of Holy Cross students felt that they could trust the government in Washington to do what is right “most of the time” or “just about always.” Also, a majority (58%) was “somewhat satisfied” or “very satisfied” with the direction the country is going.  This appears to reflect the pulse of the nation at the time of the survey.  For when the same question was asked in an April 2003 IBD/TIPP poll, 62 percent of a national sample expressed satisfaction with the country’s direction. 

Overview

The overall picture suggests that Holy Cross students are indeed busy; their lives outside the classroom are filled with myriad activities.  But it does not seem appropriate to characterize them as candidates for “Future Workaholics of America.”  While classes, study, organizational involvements, and other “goal-oriented” activities clearly take up much of their time, they also find ample amounts of time to watch television, listen to music, exercise or work out, and especially interact with friends—face-to-face, on the telephone, and via email and instant messaging.  Not surprisingly, they express a high degree of satisfaction with their friendships as well as their leisure activities outside class and their social life on the weekends.

What seems to be missing, in short, from Brooks’ depiction of the “organization kid” is the substantial amount of time that students spend in informal activities with peers and the importance that students attach to this aspect of their lives.  Indeed, the data resonate with anthropologist Michael Moffatt’s (1989) description of “college life” at Rutgers University in the 1980s (Coming of Age in New Jersey: College and American Culture).  Aside from the formal curriculum and extracurriculum, college from the Rutgers students’ perspective was about “friendly fun.”  For Holy Cross students, like students at Rutgers, this includes going to dinner with friends, hanging out in the dorm, watching a favorite television show or sport event, renting a movie on VCR, going to an off-campus party or bar, and interacting with friends on the telephone and Internet. 
Comparison of Holy Cross and Clark Students

Holy Cross and Clark University, located less than 2 miles apart in the city of Worcester, are private colleges that emphasize liberal arts education.  Full-time undergraduates at Clark, which also enrolls students in over 20 graduate programs, number about 1950; the number of students at Holy Cross is about 2750.  Both institutions are residential colleges, with an estimated 76 percent of Clark students and 80 percent of Holy Cross students living on campus.  Both draw about a third of their students from Massachusetts and a large percentage of the remainder from New York and other New England states.  Beyond these common features, however, the student bodies differ in many ways.

Table 4.3 compares Holy Cross and Clark respondents on various background characteristics, activities, and attitudes.  Notice, first, differences in the backgrounds of students who matriculate.  The parents of Clark students are lower socio-economically:  both parents are less likely to have completed college and tend to have a lower annual income than the parents of Holy Cross students.  Clark students also are more diverse religiously and in terms of nationality.  The vast majority of Holy Cross students are Catholic, whereas Clark has sizeable numbers of Catholics, Protestants, Jews, and students claiming no religious affiliation.  When asked to identify the countries or parts of the world from which their ancestors came and then to identify which of these countries they felt closer to, almost two-thirds of Holy Cross respondents, as compared with one-quarter of Clark respondents, said Ireland and Italy.  In general, Clark students’ national identities were not only more widespread; Clark students also were more likely to say that they had no identity at all, suggesting perhaps that they tended to be later-generation Americans than Holy Cross students.

In general, the survey results suggest that Holy Cross and Clark students have very different lifestyles. These differences are reflected in the areas of work, campus groups and organizations, sports, and leisure activities:

· Clark students are more likely to work for pay during the school year, and they work an average of 2 hours per week more than Holy Cross students.  Holy Cross students are more likely to do volunteer work.

· Holy Cross students are more likely to be involved in campus groups and organizations, especially service organizations and sports and recreational groups, and they are more actively religious.

· Holy Cross students are more interested in and more involved in sports.  Nearly three-quarters of Holy Cross students compared with less than half of Clark students played either an intercollegiate, intramural, or club sport.  Also, Holy Cross students are far more likely to attend a sport event on campus and to watch sports on television.

· Holy Cross students watch more television, attend off-campus parties more often, and consume more alcohol, whereas Clark students are more likely to watch films on a VCR, go to a theater production on-campus, and eat at a restaurant off-campus.

· Holy Cross and Clark students are equally likely to discuss and express an interest in politics and national affairs and to vote in civic elections.  But Clark students are more liberal, less satisfied with the direction the country is going, and less likely to trust the government to do what is right.

Despite these differing patterns, students at both colleges express a high degree of satisfaction with their leisure activities outside the classroom and their social lives on the weekends.  They also are equally likely to say that they get a sense of belonging or community from their campus community and dorm residence, although Holy Cross students are more likely to gain this feeling from the organizations or groups to which they belong and from their religious community such as a parish, church, or synagogue.  Finally, aside from working for pay, it appears that Holy Cross students have more extracurricular commitments and engage in more and in a greater variety of activities than students at Clark.  Within this normative framework, it is perhaps not surprising that Holy Cross students are more likely to find college life stressful and to feel exhausted from meeting all their obligations.

Table 4.3. Percentage of Holy Cross (N=175) and Clark (N=226) students with various characteristics.

	
	Holy Cross
	Clark

	Father’s Education: < College degree
	18.3
	33.9

	                College or graduate degree
	81.7
	66.1

	Mother’s Education: < College degree
	25.1
	36.9

	                College or graduate degree
	74.9
	63.1

	Parent’s Income: < $100,000
	41.4
	61.4

	                $100,000 – $199,999
	37.5
	27.8

	                $200,000 or more
	21.1
	10.8

	Religion: Catholic
	79.9
	28.4

	                Protestant
	9.8
	16.4

	                Jewish
	0.0
	15.1

	                None
	7.5
	31.6

	                Other
	2.9
	8.4

	National Identity: Ireland
	46.3
	16.4

	                Italy
	17.1
	10.2

	                None
	7.4
	17.3


	
	Holy Cross
	Clark

	Political Orientation: Liberal
	40.8
	65.0

	                Middle of the road
	23.4
	22.6

	                Conservative
	35.6
	12.4

	Work: On-campus only
	26.3
	33.2

	                Off-campus or both on- and off-campus  
	9.1
	22.1

	                Not working
	64.6
	44.7

	Number of organizational memberships: 0
	13.7
	31.0

	                1
	28.6
	25.7

	                2 or more
	57.7
	43.4

	Currently playing intercollegiate sport
	33.1
	10.6

	Seen 6 or more movies on VCR in past month
	23.0
	36.3

	Eaten at a restaurant off-campus in past month
	29.7
	43.4

	Attended on-campus sport event in past month
	88.6
	34.1

	Gone to theater on-campus in past month
	25.7
	42.0

	Done volunteer work in past month
	47.4
	26.5

	Watched television on weeknight in past week
	89.1
	78.8

	Worked out at the gym or fitness center in past week
	74.3
	51.8

	Ever attended parties off-campus
	85.7
	61.1

	Consumed alcohol 1-2 times a week or more
	60.0
	47.8

	Smoke
	9.1
	18.1

	Studied every weeknight last week
	76.0
	60.2

	Had intellectual conversations with others this semester
	73.7
	76.5

	Attended religious services once a month or more
	68.0
	26.7

	Somewhat or very satisfied with direction of the country
	57.8
	32.3

	Can trust government to do what is right most of time
	58.0
	31.0

	Often or always find college life stressful
	62.9
	44.2

	Often or always exhausted in meeting obligations
	49.1
	32.3


Fall 2003 Survey:  Health
General Purpose, Questions, and Sample

The general goal of the fall 2003 survey was to obtain a profile of the health-related lifestyle of Holy Cross students.  How often do they exercise?  What are their sleep habits?  What do they eat?  How often and how much do they drink alcoholic beverages?  With the exception of drinking behavior, there is not much systematic evidence on these behaviors among college students.  Yet considerable research evidence suggests that students’ physical health is likely to shape the college experience, affecting, for example, social relationships, mental health, and academic performance.

Although we asked about a range of health behaviors, the survey had a particular focus on sleep.  The survey questionnaire was designed in collaboration with Holy Cross psychologist Amy Wolfson, a nationally prominent sleep researcher.  Professor Wolfson has done a great deal of research on the sleep patterns of junior high and high school students; with the Holy Cross Student Survey, she turns her attention to college students.  She and her students will be analyzing the fall 2003 data in depth.

More specifically, the fall 2003 survey asked students about the following:

1. Participation in intercollegiate, club, and intramural sports.

2. Frequency of aerobic, strength, and stretching exercise.

3. Bed times and wake-up times on weekdays and weekends.

4. Sleep patterns such as time to fall asleep, wakeups during the night, daytime sleepiness, and naps.

5. Sleep problems, sleep satisfaction, and sleep hygiene (e.g., drinking caffeine and exercising in the evening after dinner, watching television in bed).

6. General physical and mental health.

7. Eating and drinking habits.

Many sleep questions were based on standard items for measuring sleep habits and sleep problems among adolescents.  Questions on exercise were drawn from the 1995 National College Health Risk Behavior Survey (NCHRBS), permitting a comparison between the fall sample of Holy Cross students and a representative sample of all college students.  Other existing measures included in the survey were a six-item depressive mood scale and a standard question on binge drinking.

Interviews were carried out between October 21 and November 23.  A sample of 260 respondents was randomly selected from the 2,609 Holy Cross students enrolled and on campus as of October 2003.  The population thus excluded students who were studying away or abroad or who had taken a leave of absence.  A total of 236 interviews were completed, yielding a 91 percent response rate and a margin of sampling error of about 6.5 percent.

Among the 236 respondents, 52 percent were female, 89 percent were white, 92 percent ranged in age from 18 to 21 years old, and 81 percent identified themselves as Catholics.  Eighty-two percent of the respondents lived on campus.  And by academic class, 27.1 percent were first-year students, 25.0 percent second-year, 20.8 percent third-year, and 27.1 percent fourth-year.  All these statistical characteristics fall within an acceptable range of known or estimated population parameters.

Major Findings

Sports and Exercise

A sizeable proportion of the Holy Cross students exercise regularly, often as members of sport teams.  Nearly a third of the sample reported that they had been on a varsity intercollegiate sport team; over a quarter of these students were no longer participating, yielding a total of 55, or 23.2 percent, who were current varsity athletes.  This level of participation is very close to the Athletic Department’s estimated 25 percent of the Holy Cross student body who are intercollegiate athletes.  In addition, 31 percent of the sample had participated on a club sports team and 40 percent had competed in intramural sports.  All told, the survey indicated that 7 in 10 Holy Cross students compete either in a varsity, club, or intramural sport.

Given the level of sport participation, it is not surprising that many students regularly engage in aerobic, stretching, and strength exercise.  Table 5.1 shows the percentage of students who reported that they exercised 0, 1-2, 3-4, or 5-7 days within the past week and the average number of days students worked out.  The vast majority of the sample performed some form of exercise at least three of the past seven days; fewer than 8 percent reported that they did not exercise at all, including walking for 30 minutes at a time.  As expected, current varsity athletes worked out more often than others, averaging over 5 days a week of aerobic exercise and stretching.  Men also did aerobic exercise more frequently than women, but otherwise there were no gender differences.

These data indicate a high level of physical activity among Holy Cross students.  Compared with college students nationally, they are far more likely to compete on a sport team and to exercise regularly.  According to the NCHRBS, for example, in 1995 25.8 percent of students at 4-year colleges—less than half as many as at Holy Cross—reported that they had participated on either an intramural or extramural sport team.  And in contrast to the over 60 percent of Holy Cross students who perform aerobic exercise at least three days a week, less than 40 percent of NCHRBS respondents at 4-year colleges worked out this often.  On the other hand, evidence from Shulman and Bowen’s The Game of Life suggests that comparable levels of sport participation and general physical activity would be found at many other coed, liberal arts colleges, where it is not unusual for intercollegiate athletes to make up 25 percent or more of the student body.

Table 5.1.  Percentage of Holy Cross students who engaged in various forms of exercise 0 to 7 days during the past 7 days.

	
	Jogging or Other Aerobic Exercise
	Stretching
	Strength Conditioning

	0 days
	13.1
	28.0
	26.7

	1 - 2 days
	23.3
	20.8
	27.7

	3 - 4 days
	29.2
	24.2
	29.7

	5 - 7 days
	34.3
	27.1
	14.0

	Average number of days
	3.40
	2.79
	2.30


Sleep

Amy Wolfson’s and others’ research shows that adolescents in general and college students in particular have a distinctive habitual sleep pattern marked by radically different sleep-wake cycles on weekdays versus weekends, insufficient sleep during the school week, and prolonged sleep on the weekends.  To a great extent, Holy Cross students fit this pattern.  Asked when they went to bed and got up, students reported that on weekdays they went to bed, on average, at 1:06 a.m. and got up at 8:38, whereas on weekends they went to bed at 2:45 a.m. and got up at 10:53.  This resulted in about 7½ hours sleep during the week and 8 hours on the weekend.  On the one hand, these figures suggest that Holy Cross students are getting more sleep than students at many other colleges and universities.  For example, in a 2001 study of over 1,500 undergraduates, students who were asked to estimate their usual sleep duration reported a mean of 6.65 hours.  On the other hand, the sleep duration reported by Holy Cross students is well below the 8½ to 9 hours recommended by many sleep researchers to meet the sleep needs of this age group for adequate daytime alertness.

The variability between weekday and weekend sleep and wake-up times is one symptom of delayed sleep phase syndrome, which is associated with various sleep difficulties, including excessive daytime sleepiness.  When we asked students how often over the past two weeks they felt tired, dragged out, or sleepy during the day, more than 50 percent reported “several times” and nearly 10 percent reported “every day.”  About one-quarter of the sample also reported that “several times” during the past two weeks they had experienced unusual difficulty waking up in the morning.

Students generally have little difficulty in either getting to sleep or staying asleep.  The majority (61%) reported that it takes them less than 15 minutes to fall asleep at night, while only 13 percent took longer than 30 minutes.  In addition, less than one quarter of the sample woke up more than once during the night.  And when they were awakened during the night, very few students took more than 5 to 15 minutes to fall asleep again.

One way to make up for nighttime sleep deficiency is to take naps.  The majority of the sample (56%) reported that they took a nap or fell asleep unintentionally during the day, almost always in the afternoon or early evening, with the naps lasting an average of a little more than one hour.  About half of the students who took naps did so three to four times a week or more.

There was very little difference between men and women in the above patterns.  Women tended to go to bed and wake up a little earlier than men, but only average weekday wakeup time—women arose 23 minutes earlier than men—was statistically significant.  There were some important variations, however, by academic class.  During the week, first- and second-year students tended to get up, respectively, 30 and 50 minutes earlier than third- and fourth-year students; consequently, they also tended to get less sleep on weekday nights.  And while members of all classes were equally likely to report that they ever took naps, first-year students who napped took naps an average of nearly four days a week compared to fewer than three days for nappers in the other classes.  The frequency of napping was inversely correlated with the amount of weekday sleep that students reported; and so, getting less sleep could partially account for why first-year students napped more frequently than others.  However, if this were the only explanation, second-year students, who get even less sleep than first-year students, would have napped just as often.  Therefore, something unique about the first-year experience, perhaps a combination of overrepresentation in early morning classes and the adjustment in sleep schedules from high school to college, may explain why first-year students nap so frequently.

Eating, Drinking, and Smoking
With the survey’s emphasis on sleep and an interview length limited to 15-20 minutes, we asked relatively few questions about students’ eating and drinking habits.  Over 90 percent of the sample reported that it was “somewhat” or “very important” to them to maintain a healthy diet.  Consistent with this intention, students infrequently ate foods that were high in fat content.  For example, half of the respondents said that they eat red meat less than once a week; more than a third said that they eat bakery products (e.g., cakes, cookies, and donuts) as well as French fries and chips less than once a week.  Although men and women were equally likely to affirm the importance of maintaining a healthy diet, men ate red meat, fries and chips far more often than women.

The healthy diet of students does not extend, however, to alcohol use.  Abundant evidence shows a high level of alcohol consumption among undergraduates, with especially high levels among students at residential colleges located in the Northeast region of the United States.  According to recent national surveys, almost half of college students engage in episodic heavy drinking.  At Holy Cross, this pattern is common.  According to the fall HCSS, three-quarters of the students consume alcohol 1-2 times a week or more, averaging between five and six drinks (e.g., a bottle of beer or glass of wine) on “a typical weekend night.”  Nearly three-quarters of the respondents said that they had drunk alcoholic beverages within the past week.  And applying the standard measure of binge drinking—five or more drinks in a row for men and four or more for women, two-thirds of the respondents reported that they had binged within the past two weeks.

Consistent with national surveys, men drank more often and consumed more drinks at one time than women.  Although some national surveys have shown no difference between students above and below the legal drinking age, age was directly related to consumption in the fall HCSS.  Nearly a third (30 percent) of the first-year students, as compared with fewer than 10 percent of second-, third-, and fourth-year students, reported that they abstained from drinking.  But among those who drink, first-year students consumed about as many drinks just about as often as others.

Finally, relatively few Holy Cross students—about 1 in 10—smoke tobacco.  The question we asked— “Do you smoke?”—was included in the General Social Survey for many years.  The last time it was asked in the GSS, in 1994, slightly less than 30 percent of the national sample said “yes.”  When students in the 1995 NCHRBS were asked a differently worded question about smoking (“During the past 30 days, on how many days did you smoke cigarettes?”), 29 percent reported that they had smoked.  So, it appears that Holy Cross students are much less likely than the general population or their cohort of college students nationally to smoke tobacco.

General Physical and Mental Health

We also asked students about their general physical and mental health, mainly to see if these conditions were related to the other health dimensions described above.  Table 5.2 shows how often during the past two weeks students reported that they had suffered from a cold or the flu, an upset stomach, a bad headache, and nasal problems.  Without comparable data from other institutions, we cannot say whether the reported incidence of these ailments is unusually high or problematic.  While a sizeable number of students suffered from each ailment, they seldom required professional care or treatment, as only 15 percent of the sample reported that they had gone to campus health services or seen a doctor during the same time frame.  Breakdowns by gender and class produced only one significant difference:  women were more likely than men to suffer from a bad headache.  Preliminary analyses also indicated that none of these conditions was related to amount of exercise, total sleep or wake up times, nutrition, or drinking.

Table 5.2.  Percentage of times during the past two weeks that Holy Cross students suffered from various health problems.

	
	Cold or the flu
	Upset stomach or indigestion
	Bad headache
	Nasal allergies or runny nose

	Never
	65.3
	62.3
	43.2
	51.7

	Once
	16.9
	17.8
	22.5
	13.1

	Twice
	5.1
	11.9
	15.7
	10.2

	More than twice
	12.7
	8.1
	18.6
	25.0


Only one dimension of students’ mental health was measured:  depressive mood.  Students were asked how often they had experienced each of six feelings within the last two weeks:  “feeling too tired to do things”; “having trouble going to sleep or staying asleep”; “feeling unhappy, sad, or depressed”; “feeling hopeless about the future”; “feeling nervous or tense”; and “worrying too much about things.”  When responses to these questions were summed to create the Depressive Mood Scale, scale scores were found to be related to gender and to other health factors.  Consistent with past research, women scored higher on depressive mood than men.  Also, preliminary analyses indicated that depressive mood was directly related to physical health and inversely related to amount of exercise.  But we cannot know from these data whether poor physical health and lack of exercise are causes or consequences of depressive mood.

Spring 2004 Survey:  Politics and Current Issues
General Purpose, Questions, and Sample

The topic of the spring 2004 survey was suggested by alumna Patricia Forts, a sociology major from the class of ‘81, and her husband Jeff, a political science major also from the class of ’81.  In a Presidential election year, with interest in politics heightened by the primaries, it was timely to focus the spring 2004 HCSS on politics and current issues.  Like many of the other HCSS topics, there is much speculation about and anecdotal evidence regarding the political views and engagement of college students.  Yet, once again, surprisingly little systematic empirical evidence is available.

Specifically, the spring 2004 survey asked students about the following:

1. Political participation, such as registering to vote and campaigning for candidates for political office.

2. Knowledge of home state governor and home district Congressional representative.

3. Political orientation and political party preference.

4. Parents’ party preference and interest in politics.

5. Students’ interest in politics and public affairs.

6. Trust in government and satisfaction with the direction of the country and current economic conditions.

7. Interest in and candidate preference in the 2004 Presidential election.

8. Opinions on current issues, including the war in Iraq, abortion, gay marriage, and capital punishment.

9. Feelings toward different groups in American society, such as liberals, conservatives, the military, the police, and feminists.

10. Involvement in student government.

The bulk of the questions on political participation and interest were drawn from the National Election Study (NES), which conducts biennial surveys of the American electorate.  Questions on current issues were drawn from the GSS or modeled after items used by Gallup and other polling agencies. 

The survey was launched on March 15, and all but three interviews were carried out between March 21 and April 20.  A sample of 220 respondents was randomly selected from the 2,592 Holy Cross students enrolled and on campus as of March 2004.  The population thus excluded students who were studying away or abroad or who had taken a leave of absence.  A total of 195 interviews were completed, yielding an 89 percent response rate and a margin of sampling error of about 7.2 percent.

Among the 195 respondents, 53 percent were female, 82 percent were white, 95 percent ranged in age from 18 to 22 years old, and 77 percent identified themselves as Catholics.  Eighty-eight percent of the respondents lived on campus.  By academic class, 25.6 percent were first-year students, 25.6 percent second-year, 19.0 percent third-year, and 29.7 percent fourth-year.

Major Findings

Political Participation

There was reason to believe that we would find a low level of political participation among Holy Cross students.  Voter turnout has declined in recent years; in the last Presidential election, barely a majority of the American population voted; and young people are less likely to vote than other age groups.  Table 6.1 summarizes the results of a series of questions on various forms of political participation.  Perhaps the most fundamental form of participation is voting.  None of the Holy Cross students we interviewed was ineligible to vote at the time of the interview; yet 29 percent had not registered to vote.  When those not registered were asked if they planned to register so that they could vote in the November election, only 14 students, 7 percent of the sample, answered “no.”  Among those already registered, two-thirds had voted at least once in a local, state, or national election, which means that less than half of the sample had exercised their right to vote.  Finally, only about one-quarter of the respondents reported that they had voted more than once in a civic election.

Table 6.1.  Percentage of Holy Cross students who engaged in various forms of political participation.

	Form of Political Participation
	Percent

	Registered to vote in a civic election
	70.8

	Voted at least once in a civic election
	46.7

	Voted more than once in a civic election
	23.6

	Discussed politics with others 2-3 times a month or more
	89.2

	Contacted a public official about some need or problem
	53.3

	Tried to influence others to vote for one of the parties or candidates in an election
	43.6

	Worn a campaign button or displayed campaign sticker in an election
	36.9

	Worked for one of the parties or candidates in an election
	19.5


As Table 6.1 further shows, the vast majority of Holy Cross students had discussed politics with others on occasion, and a third or more students had contacted a public official about a problem, tried to influence others to vote for a particular candidate, and worn a campaign button or displayed a campaign sticker during an election.  In addition, one in five had worked for one of the parties or candidates in an election.

These data indicate that Holy Cross students’ reported level of political participation generally is high compared with the American electorate.  In National Election Studies over the past four decades, for example, about 30 percent of U.S. citizens report that they tried to persuade others during a Presidential campaign, roughly 10 percent say that they had worn a campaign button or put a campaign sticker on their car; and fewer than 5 percent claim that they had worked on a campaign.  Only with respect to voting are Holy Cross students less active politically; however, many students only recently became eligible to vote in a civic election, and very few have had the opportunity to vote in a Presidential election.

Political Knowledge and Interest in Politics
Two questions gauged students’ knowledge of politics.  Who is the governor of your state of residence?  Who is the Congressman from your district back home?  When these questions were asked in one 1989 national survey, 73 percent of the respondents could name their governor and 29 percent could name their U.S. representative.  In the spring HCSS, 67 percent of the students knew their governor and 22 percent knew their representative.  Three-fifths of the respondents were from three states—Massachusetts, New York, and Connecticut.  Residents of Massachusetts were less likely to know their governor (69%; Mitt Romney) than those from New York (80%; George Pataki) and Connecticut (95%; John Rowland).

We used three NES questions to ask about students’ interest in politics:  How interested have you been in following the political campaigns this year?  Do you care which Party wins the Presidential election this fall?  How much do you follow what’s going on in government and public affairs?  Table 6.2 compares the spring 2004 HCSS with NES surveys in 2000 or 2002.  The data show comparable levels of interest in Holy Cross students and the American electorate in general.

Table 6.2.  Percentage of HCSS sample and NES samples who reported that they were “very much” interested in following the current political campaigns, “cared a good deal” which party wins the Presidential election, and follow what’s going on in government and public affairs “most of the time.”1
	
	HCSS
	NES ‘00
	NES ‘02

	Very much interested in following the current political campaigns
	24
	-
	27

	Care a good deal about which party wins the Presidential election
	74
	76
	-

	Follow what’s going on in government most of the time
	36
	-
	27


     1 For exact question wording, see the spring 2004 HCSS Questionnaire.

Historically, men have been more engaged in politics than women.  Consistent with this pattern, Holy Cross men were more knowledgeable about and more interested in politics according to all the above indicators; however, only one difference—naming the U.S. representative—was statistically significant.  Illustrating the relation between action, cognition, and attitudes, registered voters in the HCSS were significantly more likely to know their state governor and representative and to be interested in politics and public affairs than respondents who were not registered.

Political Ideology and Party Preference

When asked to place themselves on a seven-point scale of political views ranging from “extremely liberal” to “extremely conservative,” 45 percent of the Holy Cross sample identified themselves as liberal, 25 percent as “middle-of-the-road,” and 29 percent as conservative.  By comparison, the 2004 GSS showed that more Americans nowadays identify themselves as conservative (38%) than liberal (25%).

Students’ political views also were tapped by asking them to use a “feeling thermometer” to express their feelings toward particular groups.  Ratings on the thermometer may vary from 0 to 100 degrees; ratings between 50 and 100 degrees mean that respondents “feel favorably or warm toward the group,” whereas ratings between 0 and 50 degrees mean that they “do not feel favorably toward or care much about the group.”  Table 6.3 shows the average ratings for several groups broken down by respondent’s political ideology—liberal, middle-of-the-road, and conservative.  Political ideology was associated with all group ratings, most strongly with Democrats, Republicans, liberals, and conservatives.  Overall, students expressed relatively strong positive feelings toward the military, the police, and environmentalists; they expressed negative feelings only toward Christian fundamentalists, although many students refused to rate this group because they said they didn’t know anything about them.

Table 6.3.  Feeling thermometer ratings for different groups by political ideology.

	Feelings toward . . . .
	Liberal
	Middle-of-the road
	Conservative
	Whole Sample

	Democrats
	73.7
	61.2
	47.6
	62.9

	Republicans
	38.8
	52.2
	68.6
	50.9

	Liberals
	71.2
	52.9
	38.7
	57.0

	Conservatives
	40.0
	51.1
	64.3
	50.0

	Military
	62.1
	67.9
	77.2
	68.1

	The police
	64.3
	69.3
	71.7
	67.7

	Feminists
	63.1
	55.7
	41.4
	54.8

	Environmentalists
	70.5
	60.6
	53.8
	63.1

	Christian fundamentalists
	33.4
	43.6
	43.6
	38.9

	N
	(88)
	(48)
	(57)
	(193)


To measure political party identification, we first asked if respondents thought of themselves as Republican, Democrat, Independent, or something else.  Then, as in the NES, we asked those who identified themselves as Independents whether they leaned toward the Republican or Democratic Party.  In response to the initial question, 28 percent of the HCSS sample claimed they were Republicans, 37 percent claimed they were Democrats, and 29 percent Independents.  Among the Independents, 26 percent thought of themselves as closer to the Republican Party and 59 percent as closer to the Democratic Party.  These “independent partisans,” research has shown, consistently vote for the nominee of their party and, therefore, have been labeled “covert” Republicans and Democrats.  When we add the independent partisans to get a more accurate reading of party “preference,” 58 percent of HCSS respondents support the Democratic Party, 36 percent support the Republican Party, and 5 percent are Independents.

One of the most important influences on political partisanship is a person’s family of origin.  We asked students to tell us, when they were growing up, whether their father identified himself mostly as a Democrat or a Republican and whether their mother identified herself mostly as a Democrat or a Republican.  Fathers were more likely to be perceived as Republicans, whereas mothers were more likely to be perceived as Democrats.  Almost three-quarters (72%) of the parents were reported as having the same party (or nonparty) preference; in 17 percent of the families, one parent, usually a mother, was a Democrat and the other was a Republican.  Considering students who identified themselves as Democrats or Republicans or partisan Independents, 63 percent had the same party preference as their father and 64 percent had the same preference as their mother.  When both parents were Republicans, 72 percent of the time respondents identified themselves as Republicans; when both parents were Democrats, 94 percent of the time respondents identified themselves as Democrats.  So, there was considerable agreement between a student’s political party preference and that of his or her parents.

Support for Government and Approval of the President

For the second time in the HCSS, we asked students how often they thought they could trust the government in Washington to do what is right and how satisfied they were with the direction the country is going at this time.  A 2002 NES survey found that 56 percent of a national sample thought one could trust the federal government to do what is right “most of the time” or “just about always.”  The first time this question was posed in the HCSS, in spring 2003, 58 percent of the sample expressed the same moderately high level of trust; a year later, in spring 2004, a nearly identical 57 percent responded in the same way.  Similarly, in both HCSS surveys, almost exactly the same percentage of respondents, 58 and 57, were “somewhat” or “very satisfied” with the direction that the country was going.  An only slightly lower 54 percent of the spring 2004 HCSS respondents also said that they approved of the way President George W. Bush was handling his job as President.  Responses to these three questions in the current survey were moderately to strongly correlated with one another, suggesting that they are measuring the same underlying attitude toward the current administration.  Despite their Democratic and liberal leanings, Holy Cross students tend to have a favorable attitude.

Interest and Voting Intentions in the 2004 Presidential Election

Respondents were about equally divided in their attention to the November election:  48 percent reported that they had given “quite a lot” of thought to the upcoming Presidential election and 45 percent said that they had given “only a little” thought to it.  The vast majority—88 percent—predicted that the election would be close.  If the election were held at Holy Cross in April 2004, however, there would have been a clear winner.  When asked who they would be more likely to vote for, assuming that John Kerry and George W. Bush were their Party’s candidates, 57 percent of the respondents chose Kerry and 39 percent chose Bush.  This difference narrowed to a 56/41 split when we considered only students registered to vote or planning to register so they could vote in the November election.  Kerry and Bush supporters were equally likely to think that the presidential race would be close, but Kerry supporters, perhaps because of the salience of the primaries, were more likely to report that they had given “quite a lot” of thought to the election.  Also, as expected, Democrats overwhelmingly (93%) supported Kerry and Republicans overwhelmingly (94%) supported Bush; among the seven nonpartisan Independents, four supported Kerry and three supported Bush.

Involvement in Student Government
Another form of political participation is involvement in student government.  Following the questions on local and national politics, we asked five questions about varying degrees of participation in campus politics.  Table 6.4 presents the percentage of students who answered “yes” to these questions.

Table 6.4.  Percentage of students who reported different forms of participation in student government.

	Form of Participation in Student Government
	Percentage

	Voted in a student election at Holy Cross
	75

	Attended a SGA General Assembly Meeting
	33

	Ran for office, such as House Council, class officer, or SGA Senator
	16

	Served on the House Council in a residence hall
	11

	Served in the SGA as an elected or appointed representative
	14


While three-quarters of the respondents had voted in a student election, only a third had ever attended a General Assembly Meeting of the Student Government Association, and fewer than one in six had run for office or served in a position of governance leadership.  Participation is partly a matter of opportunity; student elections are held twice a year and the SGA General Assembly Meetings are held about once a month.  First-year students, having had fewer chances to participate in student government, were significantly less likely than others to have voted in a student election and to have attended a SGA General Assembly Meeting.  However, only attendance at SGA Meetings showed a clear linear trend, with 14 percent of first-year students, 28 percent of second-year students, 38 percent of third-year students, and 50 percent of fourth-year students having attended a meeting.

Is involvement in student government associated with broader political engagement?  To see, we created two indices:  an index of political participation consisting of the sum of the indicators in Table 6.1 and an index comprised of the sum of the “yes” responses to the five items in Table 6.4.  There was indeed a significant positive correlation between these measures:  as student involvement in campus politics increased, so did their political participation beyond the campus.  This correlation decreased somewhat when controlling for academic class, but was still significant.  In addition to political participation, involvement in campus politics was related to attention to political campaigns and interest in government and public affairs.

Opinions on Current Issues

Another facet of politics is public opinion on public policy issues.  We limited HCSS questions to the War in Iraq, the economy, and a few of the more prominent and controversial social issues of the day.  Before we asked for students’ opinions on specific issues, however, we asked a general question that has been posed repeatedly in national surveys:  What do you think is the most important problem facing this country today?  When this question was asked around the same time as the spring HCSS, April 5-8, in a Gallup poll of 1,014 adults, four problems accounted for almost 80 percent of the responses:  War in Iraq (26%), economy in general (22%), unemployment/jobs (17%), and terrorism (13%).

Figure 6.1 shows the problems identified by 2 percent or more of the spring HCSS sample.  Holy Cross students specified the same top two problems as in the Gallup poll and also ranked terrorism highly; otherwise their responses appear to be more diverse and represent a slightly different set of priorities.  Unemployment was not mentioned nearly as often in the HCSS as in the Gallup poll, although some students may have had this in mind when they answered “the economy.”  Perhaps due to differences in coding, neither foreign policy nor economic inequality emerged as a problem in the Gallup poll, but were mentioned in the HCSS.

In the HCSS, Republicans were more likely to identify terrorism as the most important problem facing the country today and Democrats were more likely to identify foreign policy or foreign affairs; otherwise, their choices were similar.  Also, women were more than twice as likely as men to say that the War in Iraq was the main problem.

At the beginning of the war, about 7 in 10 Americans thought that the U.S. had made the right decision in using military force against Iraq.  But by the time of survey, with almost daily reports of bombings and American military casualties in Iraq, support for the War had declined markedly.  A Gallup poll in early April found that 50 percent of Americans thought it “was worth going to war in Iraq” and 47 percent that it was “not worth it”; in another contemporaneous nationwide poll, 43 percent thought it was worth it and 51 percent thought it was not worth it.  In a December 2003 CNN/USA Today/Gallup Poll, 56 percent of Americans said the war with Iraq had made the U.S. safer from terrorism; six months later, 55 percent said that it had made the U.S. less safe.  On the other hand, an ABC News/Washington Post poll in mid-April indicated that 57 percent of Americans believed that the war with Iraq had contributed to the long-term security of the U.S.
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Figure 6.1.  Problems identified by 2 percent or more respondents as “the most important problem facing the country today.”

Holy Cross students expressed somewhat similar sentiments.  Like the majority of Americans at the time of survey, 54 percent thought the war had contributed to the long-term security of the U.S.  Similarly, 56 percent said that the U.S. had done the right thing in taking military action against Iraq.  Still, 63 percent believed that “going to war with Iraq has not made Americans safer from terrorism.”  Also like the American public, a clear split in these opinions occurred along party lines, with Republicans expressing much stronger support for the war than Democrats.  For example, 90 percent of Republicans versus 35 percent of Democrats believed that invading Iraq was the right thing to do; 81 percent of Republicans versus 40 percent of Democrats believed the war had contributed to U.S. long-term security.

With respect to the economy, Holy Cross students’ views were slightly more positive and more optimistic than the general public.  When asked how they would rate economic conditions in the country today,  42 percent of the HCSS sample said “excellent” or “good,” 47 percent said “only fair,” and 10 percent said “poor”; by comparison, 34 percent of Americans in an April 5-8 Gallup poll said excellent or good, 44 percent only fair, and 22 percent said poor.  When asked whether they thought “economic conditions in the country as a whole are getting worse or getting better,” 54 percent of Holy Cross students said better, 35 percent said worse, and 10 percent said neither.  In the same Gallup poll by comparison, 47 percent of Americans said better and 45 percent worse.  As with the war in Iraq, Republicans and Democrats differed on both of the questions, with Republicans far more likely than Democrats to rate economic conditions favorably.

Finally, we tapped opinions on three social issues of the day:  abortion, gay marriage, and capital punishment.  The single question on abortion that was included in the survey addressed specific attitudes about its legality.  Respondents were handed a card and asked to choose one of four “opinions.”  Table 6.5 shows the percentages of students selecting each option.  A small minority (10%) opposed legalized abortion under any circumstances, and a little more than a third favored abortion as a matter of personal choice; but like the American public, the majority favored restrictive laws.  In an October 2003 Gallup poll, by comparison, 54 percent of the public said that abortion should be legal “only in a few” or “under most circumstances.”

Holy Cross students and the American public diverge on the issues of gay marriage and capital punishment.  Recent polls show the American public about equally divided on whether homosexual couples should be allowed “to legally form civil unions,” but a clear majority opposed to legalizing gay marriage and a scant majority who support a Constitutional amendment that would “define marriage as being between a man and a woman” (see The Gallup Tuesday Briefing, May 2004, pp. 21-23).  By contrast, 86 percent of students in the spring HCSS said that homosexual couples should be allowed to legally form civil unions; 72 percent supported gay marriage, and only 8 percent supported “amending the Constitution to make it illegal for homosexual couples to get married anywhere in the U.S.”  In large part, Holy Cross students’ position on gay marriage may be a product of two factors:  age and education.  Nationally, younger people and the more educated most strongly support gay marriage.

Table 6.5.  Percentage of students selecting each of four legal positions on abortion.

	Opinions on the Legality of Abortion
	Percent

	1.  By law, abortion should never be permitted
	10

	2.  The law should permit abortion only in case of rape, incest, or when the woman’s life is in danger
	33

	3.  The law should permit abortion for reasons other than raped, incest, or danger to the woman’s life, but only after the need for abortion has been clearly established
	21

	4.  By law, a woman should always be able to obtain an abortion as a matter of personal choice
	35

	No answer or no opinion
	1


Despite mounting opposition to capital punishment in recent years, the American public has continued its strong, long-term support for the death penalty.  The question we asked in the HCSS—“Do you favor or oppose the death penalty for persons convicted of murder?”—was drawn from the General Social Survey.  Throughout the 
1980s and 1990s, three-quarters of GSS respondents answered affirmatively.  Spring 2004 was the second time we included this item in the HCSS.  Both times, the majority of students were opposed to the death penalty:  54 percent in spring 2002 and 55 percent in spring 2004.  Interestingly, 19 percent of the respondents in 2002 and 5 percent of those in 2004 answered “don’t know” or refused to answer the question.  Unlike gay marriage, neither age nor education is a strong predictor of support for capital punishment.  On this issue, it is possible that students are influenced by Church teachings.

On all three social issues, Democrats versus Republicans and liberals versus conservatives in the HCSS were sharply divided.  Democrats and liberals were far more likely than Republicans and conservatives to oppose capital punishment and to believe that abortion should be a matter of individual choice and gay marriage should be legal.  Further, academic class standing appeared to have a liberalizing effect, with fourth-year students most “liberal” and first-year students least “liberal” on all three issues.  Whether this is due to the influence of aging among 18-22 year-olds or to something unique about the college experience, we cannot say.

Fall 2004 – Spring 2005 Surveys:  Friendship
General Purpose, Questions, and Sample

Students in the fall 2004 methods class suggested that we study friendship.  Social scientists have thoroughly documented the importance of friendship throughout the life course.  In Friendship Processes, psychologist Beverley Fehr (1996) cites research findings indicating, for example, that people associate more pleasure with the presence of friends than with being alone or with family; the majority of adults’ social networks consists of friends; and more socially integrated individuals—as assessed by friendships—tend to live longer.  Friendship is particularly important to college students, especially when they live on campus, as almost every activity in which they engage—eating, sleeping, attending class, participating in sports, attending campus events, partying, and so forth—takes place in the presence of peers.  Noting the centrality of friendship among the Rutgers undergraduates he studied in the 1970s and 1980s, anthropologist Michael Moffatt (1989) stated that “friendship has been the core relationship in undergraduate culture for two centuries.”  Fehr also cites one study which showed that college students more often named friends as what makes their lives meaningful than any other source of meaning, including family.

To measure the structure of students’ friendship networks, the fall survey began by asking students to identify their four closest friends and their relationships with one another.  After asking about specific characteristics of each of the four friends, we then focused on activities and conversation topics with respondents’ single best friend and their closest friend who was of the opposite sex of their best friend.  The survey barely scratched the surface of friendship patterns, even though interviews averaged nearly 20 minutes.  Moreover, as it turned out, the data on activities and topics of conversation were of limited use, because only one-third of best friends were fellow Holy Cross students, with whom respondents regularly interact.  Therefore, we conducted a second survey in the spring, which was limited to relationships with other Holy Cross students and which measured additional friendship constructs.

The two surveys asked students about the following:

1. The meaning of friendship (fall, spring).

2. Characteristics of friends such as gender, race, academic class, and length of relationship (fall, spring).

3. Amount of time spent with best on-campus friend (spring).

4. Frequency of various activities with same- and opposite-sex best friends (fall, spring).

5. Frequency of various topics of conversation with same- and opposite-sex best friends (fall, spring).

6. Whether respondents are romantically or intimately involved (fall, spring).

7. Satisfaction with friendships (fall, spring).

8. Closeness of relationship with same- and opposite-sex best friends (spring).

9. Social support, social conflict, and competition with same- and opposite-sex friends (spring).

10. Perception of enemies (spring).

Most of the questions were developed anew, but several were derived from instruments used in various friendship studies, in particular Ellen Berscheid, Mark Snyder, and Allen Omoto’s (1989) Relationship Closeness Inventory.  Social support and social conflict items were taken from the Midlife Development in the U.S. (MIDUS) Survey.  One measure of friendship closeness was Arthur Aron, Elaine Aron, and Danny Smollan’s (1992) Inclusion of Other in the Self (IOS) Scale.  Three items measuring friendship satisfaction were drawn from a study by Diane Carlson Jones (1991).

The fall survey took place between October 21 and November 22; the spring survey between March 15 and April 19.  As in every other HCSS, the target population and sampling frame for each survey included only students enrolled and on campus, thus excluding those who were studying away or abroad or who had taken a leave of absence.  This amounted to 2,598 students in the fall and 2,569 in the spring.  In addition, because the two surveys dealt with the same topic, students sampled in the fall were excluded from the sampling frame before drawing a sample in the spring.  Both samples—260 in the fall and 180 in the spring—were randomly selected.  A total of 229 interviews were completed in the fall and 162 interviews were completed in the spring, yielding response rates, respectively, of 88 and 90 percent.  The margin of error is about 7 percent for the fall survey, 8 percent for the spring survey, and 5 percent for the two surveys combined.  This means, for example, that if a reported percentage is 45 for the combined surveys, the percentage for all Holy Cross students is very likely (95 chances in 100) to fall between 40 and 50.

Of the 391 respondents in fall 2004 and spring 2005, 51.4 percent were female, 86.7 percent were white, 99.5 percent ranged in age from 18 to 22 years old, and 77.2 percent identified themselves as Catholic.  Ninety-two percent of the respondents lived on campus.  By academic class, 27.6 percent were first-year students, 28.9 percent second-year, 21.2 percent third-year, and 22.3 percent fourth-year.

Major Findings

The Meaning of Friendship

In each survey, we began by trying to get an idea of what friendship means to Holy Cross students.  In the fall we asked students to tell us “the first two things that come to mind when you think of friendship”; in the spring, we asked them to tell us the first two things that come to mind when they complete the sentence “A close friend is someone . . . .”  Applying the same coding scheme, we found that these two questions evoked different response patterns, apparently reflecting the difference in attributes associated with friends in general versus close friends.  Table 7.1 shows the meanings that were assigned by 5 percent or more of the combined sample.

Table 7.1.  Percentage of Holy Cross students who attributed various meanings to the terms “friendship” (fall 2004) and “a close friend” (spring 2005).

	Meaning assigned 
	Friendship
	A close friend

	Trust
	37.1
	43.8

	Loyalty
	32.3
	13.6

	Fun (someone with whom you have a good time)
	29.3
	19.8

	Support (someone who is there for you)
	17.9
	39.5

	Honesty
	13.5
	9.3

	Companionship (someone you like to hang out with)
	13.5
	6.8

	Communication (someone you can talk to)
	7.9
	24.7

	Similarity (someone who has similar qualities or interests)
	7.0
	3.1

	Caring (someone who cares about you)
	6.1
	7.4

	Acceptance (someone who won’t judge you or you can be yourself around)
	5.2
	8.0

	N
	229
	162


Trust ranked first for both friendship and close friends; however, thereafter the rankings differed.  Loyalty and fun were associated by nearly a third of the fall sample with friendship but by less than 20 percent of the spring sample with respect to close friends.  Instead, support (someone who is there for you) and communication (someone you can talk to) were far more likely to be mentioned in connection with close friends than just friends.  Thus, conceptions tended to differ depending on the type of friendship, with helping and confiding in one another associated more often with close friends than friends.

In contrast to type of friendship, conceptions of friendship did not differ markedly by gender or by academic class standing.  When data for the two surveys were combined, the same four qualities were associated most often with friends by both men and women as well as members of each class: trust, loyalty, fun, and support.

Friendship Networks

In the fall survey, after probing the meaning of friendship we asked students to identify the “four people whom you would describe as your best or closest friends.”  Then we asked several questions about this group.  On average, half of the four friends were fellow Holy Cross students.  And, not surprisingly, the number of Holy Cross students among respondents’ four closest friends increased with each class year, from 1.2 in the first year to 2.7 in the fourth year.  Nearly one-third of first-year students, who had been on campus for only two to three months at the time of the interview, named none of their four closest friends as being from Holy Cross.  By comparison, this occurred among only 4 percent of the fourth-year students.  Similarly, 14.5 percent of first-year students, as compared with 58.8 percent of fourth-year students, named at least three Holy Cross students among their four closest friends.  So, the college years clearly mark an important transitional period in the friendship network of Holy Cross students.

The four friends formed six pairs of relationships.  When we asked about each of these six relationships, we found that two-fifths of the respondents named friends who were all acquainted with one another.  Such groups were especially likely when all four friends were either from Holy Cross (in 89 percent of the groups everyone knew one another) or from outside the College (in 66 percent of the groups everyone knew one another).

We also asked about the sex and race/ethnicity of all four friends as well as the academic class of friends from Holy Cross.  When we examined the correspondence between friends’ and respondents’ attributes on these variables, the data supported a basic principle from studies of interpersonal attraction:  people tend to form friendships with others who are similar to them.  In every case, at least half of the four closest friends were the same sex as the respondent; and in 54 percent of the cases, all four friends were the same sex as the respondent.  For 69 percent of the sample and 74 percent of whites, all four friends were the same race or ethnicity as the respondent.  And among those who had a friend from Holy Cross, 83 percent of respondents were in the same academic class as the friend.

To gauge the size of students’ friendship network, we asked respondents in the fall survey to tell us, thinking about all their friends, how many friends (1) “could visit at any time without waiting for an invitation” and (2) they could “talk with frankly without having to watch what you say.”  The number of such friends ranged broadly, from 0 to 100, with medians of 10 and 9 respectively.  In general, men reported significantly larger friendship networks than women.  For example, one-third of the men compared with 19 percent of the women estimated that 16 or more of their friends could visit without an invitation; and nearly one-quarter of men versus 8 percent of women estimated a similar number of friends to whom they could speak frankly.

The Structure of Relationships with Best Friends
When students in the fall survey were asked to identify their best friend, one-third named a Holy Cross student.  Like the number of friends, the number of best friends at Holy Cross increased over time, from 13 percent of first-year students to 49 percent of fourth-year students.  This increase as well as the relatively high percentage of friendship choices which were not from the College may be partly a function of the length of relationships.  In 57 percent of the cases, respondents reported that they had known their best friend as long as or longer than they had known any of their other three friends; and they tended to have known their best friend much longer (7 years) than the average length of the relationships with their other three friends (5 years).

The spring survey focused on friendships at Holy Cross, initially asking students about “the one person at the College with whom you have the closest relationship.”  One-quarter of the respondents described this person as their “best friend” and another 60 percent described him or her as “one of four best friends.”  Analyzing only best friends from the two semesters, we found homogamous tendencies with respect to sex and race/ethnicity:  81 percent of men’s best friends were men; 81 percent of women’s best friends were women; and 87 percent of respondents chose someone with the same race or ethnicity.  In addition, 90 percent of best friends who were at Holy Cross were in the same academic class as the respondent.

In both semesters we asked where or how the respondent had met their friends and how they were connected socially other than being friends.  In the fall term, over 60 percent of respondents reported that their best friend was from their home town.  When the best friend was a student at Holy Cross (N=116), respondents were most likely to have first met him or her in their residence hall (27.6 percent) or after having been assigned as roommates (12.1 percent).  Other frequent meeting sites were elementary or high school (11.2 percent), Gateways summer orientation (11.2 percent), and a sport team (8.6 percent).  A few others met in class (6 percent), through a campus organization or group (4.3 percent), or at an indeterminate place through a mutual friend (9.5 percent).  Among respondents with Holy Cross best friends, 43 percent reported that they presently were roommates or suitemates and another 22 percent lived in the same residence hall; one-quarter were members of the same campus organization, 19 percent were teammates, and 40 percent were taking a class together.

Given the numerous connections between respondents and best friends at Holy Cross, we would expect them to spend a great deal of time together.  In the spring survey, we asked respondents to estimate the amount of time they spend with their “closest” friend during a typical weekday, breaking the day into morning, afternoon, and evening.  For the sample as a whole and also for “best friends,” respondents reported being together with their friends an average of six hours a day.  It seems unlikely that people would spend as much time together with friends (other than spouses) at any other time in their adult lives.

Activities and Topics of Conversation with Friends
Both surveys attempted to measure what students did and what they talked about with their friends.  To do so, we asked how often in the past month respondents had engaged in various activities or talked about various topics with their best friend (fall) or closest friend at Holy Cross (spring).  The time frame posed problems in the fall, however, because the majority of respondents’ friends were not at the College.  Only one activity—communicating online—occurred more frequently among respondents whose best friend was not at the College.  Every other activity rarely or never occurred among this group of respondents.  Table 7.2 shows the estimated number of days per week that respondents reported doing various activities with Holy Cross students who were their best (fall) or closest (spring) friend.

The most frequent activity was eating lunch or dinner with friends, which 85 percent of the respondents reporting doing either several times a week or every day.  Other activities that respondents reporting doing with friends two to three times a week were watching TV together, communicating online, listening to music, and talking on the telephone.  Gender-neutral activities, in which men and women did not differ significantly, included eating lunch or dinner, attending church, attending films, and listening to music together.  Women were more likely than men to communicate online or on the telephone with their friends, to study together, go shopping together, and to share clothes.  Men were more likely than women to exercise, go to parties, watch television, attend sports events, play video games, compete with, and argue with their friends.

Table 7.2.  Estimated Number of Days Per Week that Respondents Participated in Various

Activities with Holy Cross Friends by Gender.

	Activity
	Men
	Women
	Total

	Gone to lunch or dinner together
	4.50
	4.71
	4.61

	Watched TV together
	4.05
	2.99
	3.50

	Communicated online
	2.34
	3.86
	3.13

	Listened to music together*
	2.95
	2.86
	2.90

	Spoken with one another on the telephone
	2.15
	3.54
	2.87

	Competed with one another*
	3.24
	0.64
	1.92

	Gone to a party together
	2.02
	1.50
	1.75

	Worked out or exercised together
	1.95
	1.08
	1.50

	Studied together
	0.75
	1.45
	1.11

	Played video games together
	1.76
	0.14
	0.92

	Attended a sports event together
	0.96
	0.56
	0.75

	Shared clothes
	0.25
	0.89
	0.58

	Attended a non-sports event together
	0.46
	0.52
	0.49

	Gone shopping together
	0.25
	0.61
	0.44

	Had a serious argument or conflict*
	0.63
	0.19
	0.41

	Attended a film together
	0.33
	0.33
	0.33

	Attended Mass or religious services together
	0.25
	0.32
	0.29

	N
	(115)
	(123)
	(238)




*N = 162, 80 men and 82 women; not asked in fall 2004 survey.

Table 7.3 reports the estimated number of days that respondents reported talking about various topics with their Holy Cross friends.  The two most frequent topics of conversations, averaging nearly five days a week, were the opposite sex and classes.  Personal matters, sports, and relationships with others also were discussed for more than three days a week, on average.  Except for religion, music, the opposite sex, and one another’s shortcomings, there were sharp gender differences.  Men were far more likely to talk about sports and politics, whereas women were more likely to discuss classes or more personal topics such as personal matters, family, future plans, their relationship with one another, and relationships with others.

Table 7.3.  Estimated Number of Days Per Week that Respondents Talked about Various

Topics with Holy Cross Friends by Gender.

	Topic of Conversation
	Men
	Women
	Total

	The opposite sex
	4.39
	4.66
	4.53

	Classes or course work
	3.62
	5.06
	4.37

	A personal matter
	2.69
	4.72
	3.74

	Sports
	4.46
	2.37
	3.38

	Relationships with others
	2.45
	3.61
	3.05

	Music
	3.08
	2.63
	2.80

	Family
	1.80
	3.51
	2.68

	Future plans or goals
	1.94
	2.93
	2.45

	Your own or your friend’s shortcomings*
	1.53
	1.97
	1.75

	Politics
	1.82
	1.06
	1.43

	Your relationship with one another
	0.81
	1.41
	1.07

	Religion
	1.05
	0.77
	0.91

	N
	(115)
	(123)
	(238)




*N = 162, 80 men and 82 women; not asked in fall 2004 survey.

Opposite-Sex Friends and Romantic Relationships
In both semesters, we also gathered information on activities and conversations with friends of the opposite sex.  If the best friend (fall) or closest Holy Cross friend (spring) was the same sex as the respondent, we followed with the same series of questions about their best or closest friend of the opposite sex.  If the best or closest friend was of the opposite sex, we then asked respondents about their best of closest friend of the same sex.  Finally, we asked respondents if they were “intimately or romantically involved with someone at this time.”  It was clear that many students distinguished between opposite-sex friendships and romantic relationships, because when asked to describe their opposite-sex friend, the majority of respondents who were romantically involved did not identify their romantic partner.  Even when respondents identified their romantic partner among their four best friends, they often were careful to note that the “friend” also was socially connected to them as a “boyfriend” or “girlfriend.”

Eighteen of the respondents, four in the fall and 14 in the spring, when the choice was limited to a fellow Holy Cross student, reported that they had no opposite-sex friends.  Of the 18, 11 were men and seven were women.

Respondents interacted with same-sex friends more often than opposite-sex friends in every one of the aforementioned activities except two.  They communicated online and had a serious argument or conflict more often with opposite- than same-sex friends.  Same-sex friends were far more likely than opposite-sex friends to compete with one another, to share clothes, and to eat, work out, watch television, listen to music, and shop together.  The only topic of conversation that respondents reported as occurring more frequently among opposite- than same-sex friends was relationship with one another.  Same-sex friends were much more likely to talk about sports, politics, music, classes, personal matters, and the opposite sex.

For the year, 43 percent of respondents reported that they were intimately or romantically involved.  From fall to spring, this percentage increased somewhat, from 39 to 48 percent, and there was a marked increase in the percentage of romantic partners who were Holy Cross students, from 20 to 70 percent.  The average length of romantic relationships was a little less than three years, although one-quarter of respondents had known their partner for less than a year.  First- and second-year students were less likely than third- or fourth-year students to report that they were romantically involved, but academic class had no effect on whether the partner was a Holy Cross student or the length of the relationship.

Satisfaction with Friendships

We asked different questions about friendship satisfaction in the fall and spring.  In answer to the question, “In general, how satisfied are you with your friendships at this time?” 77 percent of fall respondents said that they were “very satisfied” and another 22 percent said they were “somewhat satisfied.”  A similarly high percentage of spring respondents expressed satisfaction with their relationship with their closest friend at Holy Cross.  On a seven-point scale, with 1 = not satisfied and 7 = very satisfied, 56 percent of respondents assigned a 7 and another 36 percent assigned a 6 to their general satisfaction with their friendship.  Respondents also highly rated their satisfaction with the material and emotional support provided by their friend (mean rating = 5.8 for both questions) and with the socializing they did with their friend (6.2).  Women tended to be more satisfied than men and upper-class students more satisfied than first-year students with friends’ material and emotional support; otherwise, there were no gender or class differences.

Finally, respondents in the spring survey also reported high levels of social support and generally low levels of social conflict in their relationships with Holy Cross friends.  Nearly 90 percent of respondents, for example, reported that their friend “really cares” about them and that they can rely on their friend for help with a serious problem.  About three-quarters of respondents said their friend never made too many demands on them and never let them down; on the other hand, one-half of respondents said that their friend had “irritated” them or “gotten on their nerves” and two-fifths said their friend had criticized them at least a few times in the past two weeks.  As expected, social support was directly associated and social conflict inversely associated with friendship satisfaction:  as social support increased, satisfaction increased, and as social conflict increased, satisfaction decreased.

Overview

The 2004-2005 surveys revealed several interesting patterns of friendships among Holy Cross students. College clearly is a transitional phase in the social relationships of young people, as friendship networks shift from “back home” to the campus.  The shift occurs gradually.  In their first semester, the majority of students’ four closest friends were people they met in grade school or high school, but by their fourth year, the majority were fellow Holy Cross students.  Even then, however, “best friends” tended not to be fellow students, but rather friends with whom they have had a lasting relationship of seven years on average.

Friendships at Holy Cross formed most commonly in the residence halls, supporting the proposition that proximity is a powerful predictor of whether two people become friends.  Also supporting another consistent finding, students tended to form friendships with those who are similar to them.  Besides gender and race, friends at Holy Cross were mostly from the same academic class.  Also reflecting similar interests, sizeable percentages of friends were in the same campus groups, were teammates, and were taking a class together.

The findings also suggest the importance of friendship in the lives of Holy Cross students.  They reported relatively large numbers of friends whom they could visit at any time or talk with openly; they expressed high levels of satisfaction with their friendships; and they reported spending a great deal of time with their friends—an average of six hours per weekday with their closest friend.  In fact, students spend more time socializing with their friends than they do in class or in formal extracurricular activities.  

Finally, while friendship is important to both men and women, there are gender differences in friendship patterns.  Women reported a smaller network of friends, and men and women engage in different, somewhat sex-typed activities and conversations with friends.  In general, women were more apt to engage in conversations with friends and to discuss more personal topics, whereas men were more likely to pursue various activities with their friends.

Spring 2007 Survey:  Voluntarism and Helping 

General Purpose, Questions, and Sample

Volunteering is an important and timely topic for colleges and universities and for Holy Cross in particular.  Over the past two decades, the rate of volunteering nationally has increased among high school and college students; there also has been substantial growth in service-learning programs in higher education.  The Holy Cross Mission Statement asks students to consider their “special responsibility to the world’s poor and powerless” and calls upon them “to serve others.”  The spring 2002 and spring 2003 HCSS indicated that a majority of Holy Cross students are involved actively in service groups on campus.  The primary aim of the 2007 HCSS was to document more precisely the extent of students’ involvement in volunteer work and other helping activities.

The survey asked students about the following:

1. Volunteer experience in high school.

2. Volunteer activities at Holy Cross.

3. Whether their parents volunteered, gave money to charities, and donated blood.

4. History of donating blood.

5. Frequency of engaging in various forms of formal and informal helping at Holy Cross.
6. Involvement in extracurricular activities aside from volunteering.

7. Time devoted to volunteering, extracurricular activities, employment, and academic work.

8. Empathy.

9. Post-graduate plans, including volunteer service.

Two national surveys were sources of questions.  General questions on volunteering were adapted from the Volunteer Supplement to the Current Population Survey (CPS) conducted each September since 2002.  Several questions on the frequency of informal and formal helping behaviors were drawn from the 2002 General Social Survey (GSS) Module on Altruism.  The measure of empathy, also included in the 2002 GSS, consisted of the 7-item Davis Empathy Scale (Davis, 1996).

The survey took place between March 14 and April 16.  The target population and sampling frame included only students enrolled and on campus, thereby excluding those who were studying away or abroad or who had taken a leave of absence.  This amounted to 2,528 students, from whom we randomly selected a sample of 380.  A total of 312 interviews were completed, yielding a response rate of 82 percent.
Of the 312 respondents, 57.7 percent were female, 84.0 percent were white, 98.7 percent ranged in age from 18 to 22 years old, and 78.8 percent identified themselves as Catholic.  Ninety-two percent of the respondents lived on campus.  By academic class, 31.1 percent were first-year students, 27.2 percent second-year, 18.9 percent third-year, and 22.1 percent fourth-year.

Major Findings

Volunteering in High School

We began the survey by telling respondents what we meant by “volunteer activities.”  To compare Holy Cross students with college students nationally, we used the CPS definition: Activities for which people are not paid, except certain expenses, which the person did through or for an organization.  This definition thus excluded informal helping behavior.  For example, a Holy Cross student who assisted a middle-school student with her homework through the Main South Homework Center would be considered a volunteer, but someone who, on her own, helped a fellow student with her homework would not.

Having provided this definition, we asked students if they had done volunteer work for a church, school, political group, senior citizens group, or any other organization when they were in high school.  A 2005 national survey of American youth (Youth Volunteering Survey) indicated that 58 percent of high school students had volunteered through a formal organization to some extent in 2004.  The vast majority were occasional or episodic volunteers who served, on average, fewer than 12 weeks and less than 20 hours during the past year; 24 percent volunteered on a regular basis, that is, 12 or more weeks, typically contributing 80 hours per year.  By comparison, 98 percent of Holy Cross students reported that they had volunteered in high school; nearly 70 percent volunteered more than once a month; and they averaged well over 100 hours of volunteer service per year.

The Youth Volunteering Survey found that volunteering among youth was fostered by three key social institutions: family, church, and school.  Youths were more likely to volunteer and to do so regularly when a family member volunteered, when they attended religious services weekly, and when they were in school, especially a private school, and performed well academically.  Schools are a particularly important influence as an increasing number of high school students perform community service as part of a school activity or requirement.  Indeed, for nearly half of Holy Cross students, including two-thirds of those who attended a private school and one-third from public schools, volunteer work was a high school graduation requirement.  Holy Cross students who volunteered “regularly” in high school also were more likely to report that either or both of their parents volunteered when they were growing up.  Below we examine the influence of family, religion, and academic performance on volunteering at Holy Cross.
Volunteering at Holy Cross
At Holy Cross, students are afforded many opportunities to perform volunteer service, both inside and outside the campus community.  They can join one of numerous service organizations, such as Habitat for Humanity and Student Coalition on Hunger and Homelessness (SCOHAH), which raise awareness of important issues or provide direct services to the Worcester community; they may become peer educators who offer programming and peer support on eating disorders, sexual assault, alcohol use, and other concerns; they can offer tours to or host prospective students; they may assist in worship services as members of the choir or Eucharistic ministers; they may travel to Appalachia or the Gulf Coast during Spring Break to paint and repair homes and provide other services; they may become science ambassadors who conduct science shows for the community such as “Hogwarts at Holy Cross”; and as members of a Holy Cross sports team, they may participate in a community outreach program in the Worcester schools.  In the spring HCSS, we asked students specifically about all these activities and more.

Table 1 presents the percentage of all Holy Cross students and the percentage of seniors who reported that they had served in each of several types of volunteer programs.  The biggest source of volunteer work, indeed the largest student organization on campus, is Student Programs for Urban Development (SPUD).  Begun in 1967 by Pat Clancy, class of ’68, SPUD is a service organization that provides opportunities for students to work with the poor and the needy in the city of Worcester.  In spring 2007, SPUD was composed of 41 public service programs, each linked to a Worcester agency.  For example, students helped staff Abby’s Friends, a temporary shelter for women and children; served as a Big Brother or Sister to children at the Worcester Boys and Girls Club; tutored adults who were learning English as a second language at St. Joan of Arc; helped middle school students with their homework at the Main South Community Center; and distributed food and stocked shelves at St. Paul’s Outreach, a food pantry.  An estimated 740 Holy Cross students, almost one-third of the student body, took part in one of the 41 SPUD initiatives during spring 2007.  Over half of the respondents reported that they had participated in SPUD, a figure that increased from 37 percent of first-year students to 65 percent of fourth-year students.  Moreover, for many students, participation in SPUD was a sustained commitment.  Four of five volunteers attended a SPUD program 1-2 hours weekly; over half of upper-class volunteers had served for more than one semester, often in two or more different programs.

Table 8.1. Percentage of all Students and Seniors Who Have Participated in Each

Type of Volunteer Program.
	Volunteer Program
	All Students
	Seniors

	SPUD social service
	52.9
	65.2

	Religious service
	18.6
	21.7

	Social justice organization
	16.3
	27.5

	Spring break or international immersion
	16.0
	18.8

	Admissions tour guide, host, interviewer
	33.7
	40.6

	Holy Cross Cares Day
	27.2
	50.7

	Sports outreach
	11.9
	14.5

	Peer education
	5.4
	5.8

	Science ambassador
	6.1
	7.2

	Other
	20.8
	30.4


The center of voluntarism at Holy Cross is the Campus Ministry Center.  In addition to sponsoring SPUD, Campus Ministry provides several volunteer opportunities related to worship and social justice.  Students may participate in the liturgical ministry as a member of the church choir, liturgical dancer, or as a Eucharistic minister, greeter, lector, alter server, cantor or liturgical coordinator; they may become a leader for Escape or Manresa retreats; they may be members of one of several justice-oriented organizations such as Pax Christi and Students for Life; or they can serve in an “immersion” program in Appalachia and the Gulf region during Spring Break or in Jamaica, Mexico, and Kenya during the summer.  The participation rate of seniors indicated that before they graduate, half of Holy Cross students take part in one or more of these Campus Ministry programs.

Another hub of volunteer activity at Holy Cross is the Admissions Office.  A third of the respondents reported that they had done volunteer work for Admissions as ambassadors, senior interviewers, tour guides, or hosts for prospective students.  Almost as many students indicated that they had participated in Holy Cross Cares Day, conducted annually in early spring since 1998.  On this day 300-400 students, faculty, and staff spend time at several sites throughout Worcester performing service-oriented activities such as cleaning up trash, raking, and painting.  A majority of varsity athletes, representing 12 percent of Holy Cross students, also had performed various forms of sports outreach, such as mentoring and helping students with homework, providing clinics, and visiting handicapped children.  Altogether, counting each SPUD initiative separately, Holy Cross students participate in approximately 100 different volunteer programs.

Based on available comparisons, the level of voluntarism among Holy Cross students is extraordinarily high.  The 2005 CPS found that 30.2 percent of 16 to 24 year-old students enrolled in college had performed volunteer service during the past year.  Similarly, based on a compilation of reports from 580 institutions, over half of which were liberal arts colleges, Campus Compact estimated that 32 percent of students were involved in community service in the 2005-2006 academic year.  Unlike these surveys, we did not ask students directly if they had volunteered during the past year.  Instead, after asking students if they had ever participated in any of 20 different programs or if they had done any other volunteer work, we asked how many hours per week they currently were volunteering at Holy Cross.  Compared to college students nationally, voluntarism at Holy Cross was more than twice as common, as 68 percent of the respondents reported that they were doing a half hour or more of volunteer work per week during the spring term.  At the time of the survey—in the middle of the spring term—84 percent of the respondents reported that they had participated in at least one volunteer program while at Holy Cross.  This figure increased with each academic class, so that at the end of four years, 96 percent of Holy Cross seniors had done volunteer service during their four years.

In the CPS, respondents who volunteered were asked about the type of activities they performed for the main organization for which they volunteered.  In 2005, 26.6 percent of college student volunteers tutored or taught, 23.8 percent mentored, 23.1 percent raised funds or sold items to raise money, 20.5 percent collected, prepared, distributed or served food, and 19.9 percent engaged in general labor or supplied transportation.  For comparison, we asked students about the types of activities they performed through SPUD.  Table 8.2 shows the activities reported by SPUD volunteers.  The activities reflect both available opportunities as well as students’ choices about volunteer work.  Like college students nationally, the most frequent activity was tutoring or teaching, followed by mentoring.  In addition, sizeable numbers of students collected, prepared, distributed, or served food, helped staff a shelter, coached or refereed a sport team, performed welfare advocacy tasks, and visited or provided recreation for the ill or elderly.

Table 8.2.  Activities Performed by SPUD Volunteers as a Percentage of Activities (N=293) and Volunteers (N=165).

	Volunteer Activity
	Responses
	Cases

	Tutor or teach
	36.5
	64.8

	Mentor youth
	29.4
	52.1

	Collect, prepare, distribute, or serve food
	10.2
	18.2

	Staff a shelter
	5.8
	10.3

	Coach, referee, or supervise sport teams
	5.5
	9.7

	Perform welfare advocacy tasks
	5.5
	9.7

	Visit or provide recreation for ill or elderly
	4.4
	7.9

	Collect, make, or distribute non-food items
	1.7
	3.0

	Help care for ill people
	1.0
	1.8


Community-Based Learning
An important extension of voluntarism is service learning.  Service learning differs from voluntarism by integrating community service with academic courses or personal reflection on the act of serving.  To promote service-learning, in September 2001 Holy Cross created the Donelan Office of Community-Based Learning.  Since its inception, this office annually has overseen an average of over 30 community-based learning (CBL) courses with enrollments exceeding 600 students.  One in five of our respondents reported that they had taken at least one CBL course, the most popular of which were Social Ethics, Faith and World Poverty, and Introduction to Women and Gender Studies.  As with volunteering, the percentage of students who had taken a CBL course increased with class year, from 8 percent of first-year students to one-third of seniors.  Community service is mandatory in 90 percent of CBL courses; but even if not required, most students elect to do it.  About 60 percent of the students met their CBL community service requirement through SPUD.

Future Plans to Volunteer

To gauge post-graduation plans for volunteer service, we asked students how likely they were to do full-time volunteer service in an organization such as the Peace Corps, Jesuit Volunteer Corps, or Teach for America, and to do volunteer work in their community.  Two in five students said that they were either very likely (11.5%) or somewhat likely (28.2%) to do full-time volunteer service; over 90 percent projected that they were very likely (45.5%) or somewhat likely (47.4%) to volunteer within their community.  Even if the latter percentages turn out to be one-half the self-projections, Holy Cross graduates would far exceed the 2005 CPS-estimated 29 percent volunteer rate among the U.S. adult population.

Donating Blood
A unique form of volunteering, which was not included in the CPS list of volunteer activities and often is not counted as “volunteer work,” is donating blood.  Unlike other kinds of volunteering, donating blood is a passive, indirect form of helping others that may involve some pain, discomfort, or anxiety (Dovidio et al., 2006).  It also is relatively less common than many other volunteer activities, although estimates range widely.  Based on the 2003-2004 National Health and Nutrition Examination Survey, an estimated 4.4 percent of the adult population had donated blood in the past 12 months; but based on the 2002 and 2004 GSS, the estimate was 17.1 percent.

Sponsored by the student organization Purple Key Society, the Red Cross conducts daylong blood drives four times each year at the College.  Typically as many as 100 or more students, staff, and faculty donate 70-100 pints per drive.  When asked about blood donation, one in five students, including 30 percent of seniors, reported that they had given blood at Holy Cross.  Among second- through fourth-year students, 65 percent of donors had donated more than once and almost a third had done so 5-8 times.

Forms of Helping other than Volunteering
Besides volunteering and giving blood, we asked students how often they had engaged in several informal and formal helping behaviors since the beginning of the current school year.  Table 8.3 presents the findings for this part of the survey.  Several of the items were included in the 2002 and 2004 General Social Surveys.  The GSS used a longer time frame—asking respondents about frequency of activities within the past year; however, half the response categories are directly comparable (see footnote to Table 8.3), and by converting responses to an estimated number of times per year, we were able to compare Holy Cross students with a national sample on common questions.
The table shows that a majority of Holy Cross students performed 10 of the 16 helping acts since the beginning of the school year.  Seven of these acts were so prevalent (occurring among 90 percent of respondents, usually twice a month or more) as to appear normative:  allowing a stranger to go ahead of you in line; giving directions to a stranger; loaning clothing, money, or some other item; helping someone with their homework; and holding or opening the door for someone.  On the one hand, adults nationally were more likely than Holy Cross students to have given food or money to a homeless person, to have given money to a charity, and to have returned money to a cashier when they got too much money in change.  On the other hand, Holy Cross students were more likely to offer their seat to a stranger and to loan an item of value to someone; they also reported that they allowed a stranger to go ahead of them in line twice as often as American adults.  It seems likely that the frequency of many of these acts, which involve informal or spontaneous helping, is largely a matter of situational opportunity.  Students in a setting like Holy Cross, for example, are much less likely than adults outside the College to encounter a homeless person, but they are more likely to be asked by fellow students to loan things.

Table 8.3.  Percentage and Estimated Number of Times Per Year (Freq.) of Various Helping

Behaviors among Holy Cross Students (N=312) and the 2002 and 2004 GSS Samples of 

American Adults (N=2,670).

	Helping Behavior
	Holy Cross
	American Adults

	
	%
	Freq.*
	%
	Freq.*

	Allowed a stranger to go ahead in line
	93.9
	25.18
	88.0
	12.12

	Offered seat in a public place to a stranger
	68.9
	6.24
	46.9
	3.95

	Carried a stranger’s belongings
	47.8
	2.68
	46.7
	3.81

	Given food or money to a homeless person
	34.0
	1.76
	64.5
	6.63

	Returned money after getting too much change
	30.0
	0.65
	50.6
	2.15

	Given directions to a stranger
	93.3
	7.49
	88.4
	10.81

	Given money to a charity
	65.2
	5.45
	78.7
	9.88

	Lent an item of clothing
	89.4
	23.41
	41.6†
	2.70†

	Lent book, notes, cd, or household item
	97.1
	29.44
	
	

	Lent $10 or more in cash
	90.7
	12.23
	
	

	Tutored a student without being paid
	42.9
	6.84
	n.a.
	n.a.

	Helped someone with a homework assignment
	95.5
	23.65
	n.a.
	n.a.

	Participated in a walk for charity
	18.9
	0.24
	n.a.
	n.a.

	Given old clothes to a charitable organization
	51.9
	1.01
	n.a.
	n.a.

	Given flowers, card, or gift for no formal reason
	58.3
	2.78
	n.a.
	n.a.

	Held or opened the door for someone
	100.0
	71.39
	n.a.
	n.a.


*Original response categories converted to get estimated number of times per year as follows: Not at all = 0; Once = 1; At least 2 or 3 times = 3; Once a month = 12; Once a week = 52; More than once a week = 75.

†GSS item: “Let someone you didn’t know well borrow an item of some value like dishes or tools.”

n.a:  not asked.
Who Volunteers?

To determine characteristics associated with volunteering at Holy Cross, we examined four primary indicators: whether a student had volunteered at Holy Cross (VOLHC); the number of volunteer activities in which a student had participated (VOLACTHC); whether a student volunteered in spring 2007 (VOL2007); and the number of hours devoted to volunteer work in spring 2007 (VOLHRS2007).

Academic class.  We have noted repeatedly that many forms of volunteering increase with each academic class, so that nearly all seniors will have done formal volunteer work at Holy Cross before they graduate.  In fact, all four indicators were associated with academic class; VOLHC and VOLACTHC were most strongly associated, although the biggest increments in volunteering occurred from the first to the second year.  Research suggests that two developmental processes may account for some of this increase (Dovidio et al., 2006).  First, as adolescents grow older they become somewhat less egocentric and more inclined to see the world from the perspective of other people; consequently, they understand others’ needs and are more likely to help satisfy those needs.  Second, through socialization, adolescents learn and ultimately internalize the societal value of helping others.

We suspect, however, that the increase results primarily from a culture of voluntarism fostered by the religious identity and mission of the College.  To explore this possibility, we analyzed responses to three questions:  Have you read the College Mission Statement?  If so, have you discussed it in class or personally with others?  Have you ever taken a course in high school or college in which you learned about Catholic social teaching?  Responses to all three questions were related to all four volunteer indicators.  For example, in spring 2007 students who had read the Mission Statement were 14.1 percent more likely to volunteer (VOL2007) than those who had not; students who had read and discussed the Mission Statement with others were 25.0 percent more likely to volunteer than those who had read but not discussed it; and those who had taken a course in Catholic social teaching were 9.8 percent more likely to volunteer.

Gender.  Beyond this cultural influence, there were other individual differences, many of which were consistent with prior research.  Research has shown that women are more likely to engage in many forms of prosocial behavior than men.  In the 2007 HCSS, women were more likely to volunteer than men on all four indicators.  This gender difference pertained to most volunteer programs; for example, women were 26 percent more likely to have participated in SPUD and 12.5 percent more likely to have participated in a religious or social justice program.  On the other hand, there was no gender difference in donating blood and no consistent difference in informal helping.  Men were more likely to have allowed a stranger to go ahead in line, offered their seat to a stranger, and opened the door for someone; but women were more likely to have lent an item of clothing and given a card or flowers to someone for no reason.

Family.  Research also shows that family plays an important role in volunteering and helping.  As noted earlier, teens are more likely to volunteer when one or both parents had volunteered.  We found, however, that whether a parent had volunteered and whether a student had done volunteer work with his or her parents were unrelated to any of the four indicators of voluntarism at Holy Cross.  In addition, whether a student had given blood at Holy Cross was not significantly related to whether his or her parents had donated blood.
Religion.  Another consistent predictor of voluntarism is religion.  People who identify with an organized religion are more likely to volunteer than those who don’t; and the more religious someone is, the more likely he or she is to volunteer.  With Catholics constituting the vast majority of Holy Cross students, and very few students who do not identify with an organized religion, there is too little variation to examine the influence of religious preference.  We did, however, use two questions to create an index of religiosity: how strong was the respondent’s religion identity and how often did he or she attend religious services.  The religiosity index was correlated with all four volunteer indicators.  For example, the higher students scored on the religiosity index, the more likely they were to have volunteered at Holy Cross (VOLHC) and the more hours per week they volunteered during the spring term (VOLHRS2007).  Further analysis indicated that this association was not due to gender.  But part of the association was accounted for by a higher incidence of religious volunteering among more religious students, as religiosity was unrelated to some other forms of volunteering, such as SPUD and admissions.

Academic performance.  As we noted above, the 2005 Youth Volunteering Survey found a relationship between academic performance and volunteering: The higher the grade-point average (GPA), the more likely that teens volunteered and volunteered regularly.  The authors of a report on this survey (Grimm et al., 2005) speculated that students who do well academically may have more positive outlooks and social networks that encourage volunteering, “may have more opportunities to be asked to volunteer, and may feel more empowered to effect change in their community.”  At Holy Cross, we suspect that students who perform at a high level academically may have stronger ties with and be more involved in the college community in a variety of ways, including volunteering.  At the end of the survey, we asked students for permission to obtain grades from official college records; 96 percent of respondents granted permission.  GPA was not associated with whether a student had volunteered at Holy Cross; however, it was positively correlated with the other three volunteer indicators.  Thus, the higher a student’s GPA, the higher the number of volunteer activities in which he or she participated and the more hours per week devoted to volunteering.  GPA was most strongly associated with volunteering for SPUD; it was not associated with volunteering for admissions.

Time devoted to other activities.  Another factor that accounts for variations in helping behavior is perceived costs.  Volunteers may incur costs in terms of time, effort, and money; blood donors also may experience anxiety and pain.  We did not measure costs directly in the 2007 HCSS; however, we did ask students how much time they devoted to employment, study, and extracurricular activities other than volunteering.  We assumed that the more time required of these commitments, the more costly volunteering was likely to be.  The only time commitment related as expected to volunteering was the number of hours devoted to extracurricular activities; as extracurricular hours increased, number of volunteer hours (VOLHRS2007) decreased.  This negative association occurred mainly because intercollegiate athletes tended to be high in extracurricular hours and relatively low in weekly hours of volunteering.  Like college students nationally who worked part-time 15 or fewer hours per week, Holy Cross students who worked part-time engaged in more volunteer activities and volunteered more hours per week than those who were not employed.
Empathy.  Research further has shown that empathy is associated with certain kinds of volunteer activities.  As expected, scores on the Davis Empathy Scale were positively associated with all four indicators of volunteering at Holy Cross.  Part of this association was due to the fact that women scored higher in empathy and also were more likely to volunteer than men.
A Methodological Note
Based on a sample of 312, the estimated margin of random sampling error in the 2007 spring survey is 5.5 percent, which means, for example, that if a reported percentage is 45, the percentage for all Holy Cross students is very likely (95 chances in 100) to fall between 39.5 and 50.5.  This estimate does not include error that may occur when respondents misinterpret questions, don’t remember correctly, or answer untruthfully (measurement error).  Nor does it include error due to nonresponse—differences between sampled individuals who participated in the survey and those who did not (unit nonresponse) or between those who responded to a question and those who chose not to answer (item nonresponse).

We can only speculate about the amount of measurement error.  Because altruism is socially valued, it is possible that some respondents overestimated some forms of helping to make a favorable impression on the interviewer.  But we suspect that there is relatively little error in most of our estimates of formal volunteering, simply because these estimates were based on responses to questions about highly specific forms of volunteer service, such as whether a student participated in SPUD, the liturgical ministries, or the Spring Break Immersion Program.  Reporting that one has not participated in these programs is not likely to be perceived as lowering the interviewer’s esteem for the respondent; therefore, there is no reason to answer untruthfully.

Except for a question about parents’ income, nearly all respondents answered every question, so there was very little error due to item nonresponse.  Error due to unit nonresponse is greatest when the response rate is low; however, the response rate in the spring 2007 HCSS was a relatively high 82 percent.  So, ordinarily, we should not be too concerned about this source of error.  But the act of agreeing to participate in this survey was itself a form of the behavior we were attempting to measure, which raises the question of whether those who volunteered for the survey are more likely to be helpful and to perform volunteer service than those who did not participate.  A crude check for nonresponse error sometimes is made by comparing the sample with known characteristics of the population, as we have done in Table 8.4.  As the table shows, our completed cases (respondents) over-represent women and under-represent seniors.  But these percentages differ by only 3.2 and 2.5 percent, respectively; moreover, because women tend to have higher rates of voluntarism than men and seniors tend to have higher rates of voluntarism than other classes, these two possible sources of error are likely to offset one another.  

Table 8.4.  Comparison of Respondents (N=312), Sample (N=380), and Population (N=2,528) on Gender and Academic Class.
	Characteristic
	Respondents
	Sample
	Population

	Men
	42.3
	46.3
	45.5

	Women
	57.7
	53.7
	54.5

	
	
	
	

	First
	31.1
	32.1
	28.3

	Academic        Second
	27.2
	26.1
	26.9

	Class               Third
	18.9
	18.4
	20.2

	Fourth
	22.1
	23.4
	24.6


In the HCSS, very few sampled students outright refuse to be interviewed.  Some fail to show up for scheduled interviews; others seem to actively avoid the interviewer; and still others are simply never contacted.  Most of these respondents could be interviewed if the interviewer were more persistent and more persuasive.  But what if students who were hardest to persuade also were least helpful and least likely to volunteer at Holy Cross?  This could create nonresponse error because disproportionately excluding students who do not volunteer would tend to inflate estimates of voluntarism.  Fortunately, we can address this question by comparing volunteer rates across interviewers.

All interviewers were randomly assigned 10 students from the sample.  If respondents of interviewers who completed all 10 interviews have a lower rate of volunteering than respondents of interviewers who completed fewer than 10, this implies that participating in the survey is related to volunteering.  As it turned out, neither this comparison nor any other comparison (e.g., comparing interviewers completing 9 or 10 interviews with those completing fewer than 9) produced a statistically significant difference in volunteering.  For example, 85.9 percent of respondents of interviewers with 5-8 completed interviews reported that they had volunteered at Holy Cross as compared with 82.9 percent of respondents of interviewers with 9-10 completed interviews.  This difference is small, and based on a test of statistical significance, we can infer that it is likely to be due to random factors and not to nonresponse bias.

Spring 2008 Survey:  Politics and Current Events

General Purpose, Questions, and Sample

In a Presidential election year, politics is a timely topic, but there were other reasons for making this the focus of the spring 2008 HCSS.  During the 1990s many commentators pointed to a new threat to democracy in America: Civic disengagement.  As signs of this crisis, Robert Putnam’s (2000) influential book Bowling Alone showed a steady decline during the last half of the century in Americans’ associational memberships, political interest and participation, church attendance, newspaper readership, and other indicators of civic involvement.  Social researchers who have examined this problem among college students—the future leaders of the nation—have tended to focus on two forms of engagement: voluntarism and politics.

According to various sources, beginning in the 1990s rates of volunteering increased, but political participation declined among college students (Longo and Meyers, 2006).  Young people showed diminishing levels of political knowledge and interest in public affairs (Zukin et al., 2006), and by the 2000 election, voter turnout among 18-24 year olds reached an all-time low.  A turnaround may be occurring in the new millennium, however.  College students were actively involved in the 2004 General Election, and voter turnout in the 18-24 age group rose substantially.  In last year’s HCSS, we found a very high rate of volunteering at Holy Cross; in fact, the rate far exceeded college students nationally.  So, we wondered whether we would find a similarly high level of political involvement, especially during a Presidential election year.

A survey on politics and current issues this spring also repeats the 2004 spring HCSS, thereby enabling us to compare Holy Cross students at two points in time.  Would we find greater interest in the 2008 campaign than in 2004?  Are students’ attitudes on key issues today similar to their views in 2004?

The survey asked students about the following:

11. Political participation, such as registering to vote and campaigning for candidates for political office.

12. Political ideology and political party preference.

13. Parents’ party preference and interest in politics.

14. Students’ interest in politics and public affairs.

15. Candidate preference in the 2008 Presidential election.

16. Involvement in student government.

17. Political knowledge.

18. Trust in government, satisfaction with the direction of the country, and approval of the President.

19. Opinions on current issues, including the war in Iraq, the economy, abortion, gay marriage, illegal immigration, health insurance, and the environment.

20. Volunteerism.

The bulk of the questions on political participation and interest were drawn from the National Election Study (NES), which conducts biennial surveys of the American electorate.  Questions on current issues were modeled after items used by Gallup and other polling agencies.  A few other questions were from the General Social Survey (GSS).

The survey took place between February 20 and March 19.  The target population and sampling frame consisted of students enrolled and on campus, thereby excluding those who were studying away or abroad or who had taken a leave of absence.  This amounted to 2,628 students, from whom we randomly selected a sample of 380.  A total of 340 interviews were completed, yielding a response rate of 89.5 percent.
Of the 340 respondents, 54.7 percent were female, 85.3 percent were white, 98.5 percent ranged in age from 18 to 22 years old, and 78.5 percent identified themselves as Catholic.  By academic class, 24.1 percent were first-year students, 35.6 percent second-year, 17.6 percent third-year, and 22.6 percent fourth-year.
Based on a sample of 340, the estimated margin of random sampling error in the spring 2008 survey is 5.5 percent, which means, for example, that if a reported percentage is 45, the percentage for all Holy Cross students is very likely (95 chances in 100) to fall between 39.5 and 50.5.  This estimate does not include error that may occur when respondents misinterpret questions, don’t remember correctly, or answer untruthfully (measurement error).  Nor does it include error due to nonresponse—differences between sampled individuals who participated in the survey and those who did not (unit nonresponse) or between those who responded to a question and those who chose not to answer (item nonresponse).
Major Findings

Political Participation
Table 9.1 summarizes the results of a series of questions on various forms of political participation which were asked both in spring 2004 and spring 2008.  Perhaps the most fundamental form of participation is voting.  In spring 2008, all of the Holy Cross students we interviewed were eligible to vote by the time of the survey; yet 21 percent had not registered.  When those not registered were asked if they planned to register so that they could vote in the November election, only 15 students, 4.4 percent of the sample, answered “no.”  Among those already registered, nearly two-thirds had voted at least once in a local, state, or national election; thus, half the sample had exercised their right to vote.  Finally, one-quarter of the respondents reported that they had voted more than once in a civic election.

Table 9.1.  Percentage of Holy Cross students who engaged in various forms of political participation, 

Spring 2004 and Spring 2008.

	Form of Political Participation
	2004
	2008

	Registered to vote in a civic election
	70.8
	79.4

	Voted at least once in a civic election
	46.7
	50.3

	Voted more than once in a civic election
	23.6
	25.0

	Discussed politics with others 2-3 times a month or more
	89.2
	85.6

	Contacted a public official about some need or problem
	53.3
	38.3

	Worked for one of the parties or candidates in an election
	19.5
	13.8

	Tried to influence others to vote for one of the parties or candidates 
	43.6
	55.9

	Worn a campaign button or displayed campaign sticker
	36.9
	30.3


As Table 9.1 further shows, the vast majority of Holy Cross students had discussed politics with others on occasion, more than half had tried to influence others to vote for a particular candidate, and around a third had contacted a public official about a problem or worn a campaign button or displayed a campaign sticker during an election.  In addition, one in seven had worked for one of the parties or candidates in an election.  These figures do not differ significantly from those of spring 2004, with two exceptions.  In 2004, students were more likely to report that they had contacted a public official; and in spring 2008, students were more likely to have tried to influence others to vote for a candidate.  It is possible that the latter difference reflects the primary campaigns in these years.  Both party nominations were up for grabs in 2008, whereas in 2004, an incumbent President was not challenged for the Republican nomination, and the Democratic candidate John Kerry locked up his party’s nomination after the first few primaries.

These data indicate that Holy Cross students’ reported level of political participation generally is high compared with the American electorate.  In National Election Studies over the past four decades, for example, about 30 percent of U.S. citizens report that they tried to persuade others during a Presidential campaign, roughly 10 percent say that they had worn a campaign button or put a campaign sticker on their car; and fewer than 5 percent claim that they had worked on a campaign.  Only with respect to voting are Holy Cross students less active politically; however, many students only recently became eligible to vote in a civic election, and very few have had the opportunity to vote in a Presidential election.  That will change this November, when 92 percent of Holy Cross students reported that they planned to vote.

Political Ideology and Party Preference

When asked to place themselves on a seven-point scale of political views ranging from “extremely liberal” to “extremely conservative,” 45 percent of the Holy Cross sample identified themselves as liberal, 23 percent as “middle-of-the-road,” and 33 percent as conservative.  By comparison, the 2006 GSS showed that more American nowadays identify themselves as conservative (35%) than liberal (26%).

To measure political party identification, we first asked if respondents thought of themselves as Republican, Democrat, Independent, or something else.  Then, as in the NES, we asked those who identified themselves as Independents whether they leaned toward the Republican or Democratic Party.  In response to the initial question, 27 percent of the HCSS sample claimed they were Republicans, 39 percent claimed they were Democrats, and 29 percent Independents.  Among the Independents, 34 percent thought of themselves as closer to the Republican Party and 52 percent as closer to the Democratic Party.  These “independent partisans,” research has shown, consistently vote for the nominee of their party and, therefore, have been labeled “covert” Republicans and Democrats.  When we add the independent partisans to get a more accurate reading of party “preference,” 56 percent of HCSS respondents support the Democratic Party, 38 percent support the Republican Party, and 5 percent are Independents.  Overall, students’ reported political orientation and party preference in 2008 are nearly identical to 2004.  (See results of spring 2004 HCSS).

One of the most important influences on political partisanship is a person’s family of origin.  We asked students to tell us, when they were growing up, whether their father identified himself mostly as a Democrat or a Republican and whether their mother identified herself mostly as a Democrat or a Republican.  Fathers were more likely to be perceived as Republicans, whereas mothers were more likely to be perceived as Democrats.  About two-thirds (68%) of the parents were reported as having the same party (or nonparty) preference; in 17 percent of the families, one parent, usually a mother, was a Democrat and the other was a Republican.  Considering students who identified themselves as Democrats or Republicans or partisan Independents, 60 percent had the same party preference as their father and 56 percent had the same preference as their mother.  When both parents were Republicans, 65 percent of the time respondents identified themselves as Republicans; when both parents were Democrats, 89 percent of the time respondents identified themselves as Democrats.  So, there was considerable agreement between a student’s political party preference and that of his or her parents.

Political Interest
We used two NES questions to ask about students’ interest in politics:  How much do you follow what’s going on in government and public affairs?  How interested have you been in following the political campaigns this year?  Table 9.2 compares the spring 2004 and spring 2008 HCSS with the 2004 NES Pre-Election Survey.  The data show comparable levels of interest in Holy Cross students and the American electorate in general.

Table 9.2.  Percentage of spring 2004 and spring 2008 HCSS samples and 2004 NES pre-election sample 

who reported that they follow what’s going on in government and public affairs “most of the time” and were “very much” interested in following the current political campaigns.1
	
	HCSS 2004
	HCSS 2008
	NES 2004

	Follow what’s going on in government most of the time
	24
	29
	26

	Very much interested in following current political campaigns
	36
	35
	40


     1 For exact question wording, see the spring 2008 HCSS Questionnaire.

Voting Intentions in the 2008 Presidential Election

At the time of the survey, John McCain had secured the Republican Party nomination and the Democratic nomination essentially had boiled down to two candidates: Barack Obama and Hillary Clinton.  We therefore asked respondents to think ahead to the Presidential election and to indicate for whom they would vote if the candidates were (1) McCain and Clinton and (2) McCain and Obama.  At Holy Cross in February and March 2008 the outcome differed markedly depending on the Democratic nominee.  McCain was chosen by 54 percent of the respondents when his opponent was Clinton, but by only 38 percent when he was projected to run against Obama.  When we considered only students who planned to vote in the November election, the gap widened slightly with Clinton (56/44) and narrowed slightly with Obama (39/61).

Although the vast majority of students supported their party’s candidate, Democrats were more likely to cross party lines when Clinton ran against McCain and Republicans were more likely to cross party lines when McCain ran against Obama.  For example, excluding Independent partisans, 95 percent of Republicans supported McCain versus Clinton but 85 percent supported him against Obama; 92 percent of Democrats supported Obama versus McCain but 81 percent supported Clinton versus McCain.  Women were more likely to support Clinton than men; however, that was due to the fact that women were more likely to be Democrats.  When controlling for party preference, gender was unrelated to candidate choice.  Similarly, nonwhites were more likely to support Obama, but this difference disappeared when controlling for party.

Support for Government and Approval of the President

We asked students how often they could trust the government in Washington to do what is right, how satisfied they were with the direction the country is going at this time, and whether they approved of the way George W. Bush is handling his job as President.  Table 9.3 reports results for these three questions from the spring 2004 and spring 2008 HCSS.  In both surveys, responses were moderately correlated with one another, suggesting that these questions may be measuring the same underlying attitude toward the current administration.

Table 9.3.  Percentage of spring 2004 and spring 2008 HCSS respondents who reported that they trust the 

government to do what is right “most of the time” or “just about always,” were “somewhat” or “very satisfied” with the direction that the country is going, and approved of the way George W. Bush was handling his job as President.1
	
	2004
	2008

	Can trust government to do what is right most of time or just about always
	57
	40

	Somewhat or very satisfied with direction country is going
	57
	45

	Approve of way George W. Bush is handling his job as President
	54
	21


In 2004, 57 percent of the respondents thought one could trust the federal government to do what is right “most of the time” or “just about always.”  (By comparison, in a 2004 NES survey, 47 percent of a national sample was as trusting.)  Also in 2004, exactly the same percentage of respondents, 57, were “somewhat” or “very satisfied” with the direction of the country, and an only slightly lower 54 percent approved of the way Bush was handling his job.  Four years later, in 2008, students were less trusting (40%), less satisfied with the direction of the country (45%), and less approving of Bush (21%).  Compared with current national polls, on the other hand, Holy Cross students appear to be more satisfied with the direction of the country, but give Bush a lower approval rating.  For example, a February Newsweek poll found that 24 percent were satisfied “with the way things are going in the United States at this time,” and a late-February Los Angeles Times/Bloomberg Poll found that 26 percent thought “things in this country are generally going in the right direction.”  In addition, Bush’s approval rating varied between 28 and 34 percent In 14 different national polls conducted during the time of the HCSS.

Political Knowledge

To measure how politically informed Holy Cross students are, we used an index recommended by Delli Carpini and Keeter (1993) which consists of five questions from NES surveys.  Table 9.4 presents the questions as well as the percentage of respondents in the 2008 HCSS and in the 1991-1992 NES who answered correctly.  Unfortunately, the NES did not continue to use most of these questions; so, we cannot present more recent national data.  One source (Zukin et al., 2006) showed that such factual knowledge has declined across generations, with the youngest—DotNets, born after 1976—the least informed.  In a 2002 NES survey, for example, only 40 percent of this age group knew that Republicans were more conservative than Democrats.

Table 9.4.  Percentage of Holy Cross students and 1991-1992 NES respondents who answered each 

knowledge question correctly.1
	Question2
	HCSS
	NES3

	1. What job or political office is now held by Dick Cheney [current VP]?
	86
	88

	2. Whose responsibility is it to determine if a law is constitutional or not?
	72
	58

	3. How much of a majority is required for the U.S. Senate and House to 

    override a Presidential veto?
	59
	37

	4. Which party currently has the most members in the House of 

    Representatives?
	52
	59

	5. Which party is more conservative than the other at the national level?
	95
	57

	
	
	

	Mean number of correct answers
	3.6
	3.0


     1 For exact question wording, see the spring 2008 HCSS Questionnaire.
     2Answers: 1. Vice President; 2. Supreme Court; 3. two-thirds; 4. Democratic; 5. Republican.

     3Question 3 asked in 1991; all other questions asked in 1992.

Historically, men have been more politically involved than women, and several studies have shown that men are more knowledgeable about politics.  In the 2004 HCSS, when we asked Holy Cross students to name the governor from their home state and U.S. representative from their home district, we found no gender gap in naming their governor, but men were more likely than women to know their Congressman.  In the 2008 HCSS, men had a significantly higher mean score on the knowledge index than women (3.97 vs. 3.35).  Also illustrating the relation between action, cognition, and attitude, students who had registered to vote scored higher on the knowledge index and expressed greater interest in politics and public affairs than those who were not registered.

Involvement in Student Government

Another form of political participation is involvement in student government.  Following the questions on local and national politics, we asked three questions about varying degrees of participation in campus politics.  Table 9.5 presents the percentage of students who answered “yes” to these questions.  We found about the same level of participation in spring 2004.  Academic class was related to all three indicators of involvement.  In particular, first-year students, having had fewer chances to participate in student government, were less likely than others to have voted in a student election, run for office, or served on an SGA committee.

Table 9.5.  Percentage of students who reported different forms of participation in student government.

	Form of Participation in Student Government
	Percentage

	Voted in a student election at Holy Cross
	72

	Ran for office in residence hall, class, or student government
	15

	Served on a student government committee
	14


Is involvement in student government associated with broader political engagement?  To see, we created two indices:  an index of political participation consisting of the sum of five indicators in Table 9.1 and an index comprised of the sum of the “yes” responses to the three items in Table 9.5.  There was indeed a significant positive correlation between these measures, which remained the same when controlling for academic class: as students’ involvement in campus politics increased, so did their political participation beyond the campus.  Involvement in campus politics also was related, albeit weakly, to political knowledge and to interest in the current political campaigns and in government and public affairs.

Volunteerism

Although volunteering was the subject of last year’s survey, we also included a few questions this year that would measure students’ rate of volunteering.  Applying the definition used in the Current Population Survey (CPS), we asked students to consider volunteering as “Activities for which people are not paid, except certain expenses, which the person did through or for an organization.”  This definition thus excluded informal helping behavior.  For example, a Holy Cross student who assisted a middle-school student with her homework through the Main South Homework Center would be considered a volunteer, but someone who, on her own, helped a fellow student with her homework would not.
In recent CPS surveys, a little less than a third of full-time college students nationally reported that they had volunteered in the past year.  By comparison, over twice as many Holy Cross students (70%) said that they had volunteered during the current school year.  Moreover, whereas fewer than half of U.S. college student volunteers engaged in volunteering on a regular basis (one a month or more), nearly all Holy Cross student volunteers do so “regularly.”

Aside from these comparisons, we were interested in the link between volunteering or community service and political participation.  It is possible that volunteering nurtures political awareness, interest, and involvement, or that political engagement inspires community service.  Although the associations were relatively weak, whether a student volunteered and the number of hours per week that he or she volunteered were significantly correlated with interest in politics and political participation.  For example, the more hours per week students volunteered, the more likely that they were “very much interested” in the current political campaign (r = .12) and the higher their scores on the index of political participation (r = .24).
Opinions on Current Issues: Most Important Problem Facing the Nation
Another facet of politics is public opinion.  We asked specifically about several prominent social issues.  In addition, as in spring 2004, we asked a general question that has been posed repeatedly in national surveys:  What do you think is the most important problem facing this country today?  Unlike in 2004, when this question was asked before questions about specific issues, we conducted a split-ballot experiment, asking this open-ended question either before or after specific issues, in order to determine the effect of question order.  Figure 9.1 presents the problems identified by 2 percent or more of the spring 2008 sample, irrespective of the order of the question.  As the figure shows, the War in Iraq and the economy dominate student concerns.

Question order had a small, systemic effect on responses to the “most important problem” question.  When this question was asked first, a greater percentage of respondents mentioned the War in Iraq as most important (42% vs. 29%); correspondingly, when this question was asked after questions about specific issues, respondents were more likely to mention one of the specific issues.  In other words, asking about a range of issues seemed to prime respondents to consider problems other than the War when they were asked to identify the most important problem.
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Figure 9.1.  Problems identified by 2 percent or more respondents as “the most important problem facing the country today.”

The same question was asked in a Gallup poll on March 6-9, 2008, which was late in the HCSS interview period.  At that time, the economy in general, with 35 percent, was considered the most important problem, followed by the situation/War in Iraq (21%), health care (8%), and fuel and oil prices (8%).  Compared to the results of a January 2008 Gallup poll, this represents a slight decline in the percentage mentioning the War (from 25%), but a marked increase in those mentioning the economy (from 18%).  When we tracked the percentage of students mentioning the economy over the course of the HCSS interview period, we found no such increase.  So, Holy Cross students appear to have different concerns than a cross-section of the American public.

In the 2008 HCSS, Republicans were more likely than Democrats to identify the economy and national security or terrorism as the most important problem facing the country today, and Democrats were more likely to identify inequality; otherwise, their choices were similar.  Women were more likely than men (42% vs. 28%) to say that the War in Iraq was the main problem.  Finally, compared with the spring 2004 HCSS, students in 2008 were more likely to specify the War in Iraq as the most important problem (36% vs. 19%), but less likely to mention terrorism and foreign policy, both of which exceeded 10 percent in 2004.

Opinions on Other Current Issues

War in Iraq.  At the beginning of the war, about 7 in 10 Americans thought that the U.S. had made the right decision in using military force against Iraq.  Support for the War has declined markedly since then to the point that a February 2008 Gallup poll found that fewer than 4 in 10 Americans thought it was the right decision.  Similarly, as of December 2003, a CNN/USA Today/Gallup poll indicated that 56 percent of Americans believed the war with Iraq had made the U.S. safer from terrorism; however, according to recent polls the majority of Americans now believe that the War has either made the U.S. less safe or that is has made no difference.  If pollsters explicitly offer the option that it has made no difference, this is the most likely response.  For example, this was true in a March CBS News poll in which 38 percent said that the military action against Iraq made the U.S. neither more safe nor less safe from terrorism; however, in an August 2007 CNN/Opinion Research Corporation poll, which asked simply if the war with Iraq has made the U.S. safer or less safe from terrorism. 49 percent said less safe and 42 percent said safer.

Holy Cross students expressed somewhat similar sentiments in both 2004 and 2008.  In the 2008 HCSS, 37 percent said that the U.S. had done the right thing in taking military action against Iraq and 38 percent believed that the war has made the U.S. safer from terrorism.  Also like the American public, a clear split in these opinions occurred along party lines, with Republicans expressing much stronger support for the war than Democrats.  Nearly 70 percent of Republicans versus 15 percent of Democrats believed that invading Iraq was the right thing to do; 63 percent of Republicans versus 23 percent of Democrats believed the war has made the U.S. safer from terrorism.

The economy.  With respect to the economy, Holy Cross students’ views were slightly less negative but just as pessimistic as the general public.  When asked how they would rate economic conditions in the country today, 22 percent of the 2008 HCSS sample said “excellent” or “good,” 52 percent said “only fair,” and 25 percent said “poor”; by comparison, 19 percent of Americans in an early February USA Today/Gallup poll said excellent or good, 39 percent said only fair, and 42 percent said poor.  When asked whether they thought “economic conditions in the country as a whole are getting worse or getting better,” 15 percent of Holy Cross students said better, 77 percent said worse, and 7 percent said neither.  In the same USA Today/Gallup poll by comparison, 15 percent of Americans said better and 76 percent worse.  As with the war in Iraq, Republicans and Democrats differed on both of these questions, with Republicans far more likely than Democrats to rate economic conditions favorably.

Illegal immigration.  In June, 2007, the U.S. Senate blocked a comprehensive immigration reform bill introduced by John McCain and Ted Kennedy in 2005.  The most controversial part of the bill provided a pathway to citizenship for undocumented (illegal) immigrants working in the United States.  Another part of the bill was intended to enhance border security.  With this in mind, we chose two questions from an ABC News poll in September 2007:  Would you support or oppose a program giving illegal immigrants now living in the United States the right to live here legally if they pay a fine and meet other requirements?  Do you think the United States is or is not doing enough to keep illegal immigrants from coming into this country?  In a September 2007 ABC News poll, a majority (58%) of Americans supported a program permitting illegal immigrants to stay in the U.S., and two-thirds thought the U.S. was not doing enough to keep them out.  The Holy Cross students we interviewed were more likely to support a program permitting illegal immigrants to stay (80%), but less likely to say that more needed to be done to keep illegal immigrants from entering the country (60%).

Illegal immigration was a hotly debated issue during the primaries, especially among the Republican candidates, as McCain was criticized by Mitt Romney and others for his position on the “amnesty” proposal.  McCain and Obama also have exchanged views on this issue during the current campaign.  At Holy Cross (as well as nationally), Republicans are more likely than Democrats to oppose legislation that permits illegal immigrants to stay in the U.S. (26% vs. 8%) and to believe that the U.S. is not doing enough to keep illegal immigrants out of the country (74% vs. 50%).

Health insurance.  Another important issue facing the Presidential candidates is health care policy.  Both candidates have put forth health insurance reform proposals that are being analyzed and debated.  Many believe that any such proposal should provide affordable health insurance to all Americans.  When a September CBS News poll asked, “How serious a problem is it for the United States that many Americans do not have health insurance?”, 70 percent said “very serious” and 25 percent said “somewhat serious.”  Similarly, 67 percent of the Holy Cross sample said “very serious” and 30 percent said “somewhat serious.”  Once again there was a sharp divide along party lines, with 78 percent of Democrats and 52 percent of Republicans stating that this is a “very serious” problem.

Energy and the Environment.  Although energy and the environment often are linked, we asked independent questions about these issues in the HCSS.  With respect to energy, we asked, “How serious would you say the energy situation is in the United States?”  Nearly all respondents indicated that it was either “very serious” (46%) or “fairly serious” (50%), which is similar to the results of a 2007 Gallup poll.  However, several respondents conveyed to us that this question was unclear.  They seemed to wonder if “energy situation” meant rising fuel and gas prices, lack of alternative energy sources, the impact of oil and gas drilling on the environment, and so forth.

Reflecting one way in which energy and the environment are linked, we asked if respondents thought “there is too much, too little, or about the right amount of government regulation and involvement in the area of environmental protection.”  In this case, Holy Cross students were more likely than the general public to answer “too little” (68% vs. 47% in an October Harris poll).  We also asked students how they would “rate the condition of the natural environment in the world today.”  Most HCSS respondents, similar to the general public in a 2007 national poll, rated the environment as either “fair” (54%) or “poor/very poor” (34%).

In response to all three of these questions, Republicans and Democrats at Holy Cross, like those nationally, differed.  Republicans were less likely to state that the energy crisis was “very serious” (39% vs. 48%), that the government was doing “too little” about environmental protection (57% vs. 78%), and to rate the condition of the natural environment as “poor” or “very poor” (19% vs. 42%).

Abortion.  We included a single question on abortion that has been asked numerous times in national surveys.  The question addressed specific attitudes about its legality: “Do you think abortions should be legal under any circumstances, legal only under certain circumstances, or illegal in all circumstances?”  Gallup polls over the past decade consistently have found that a slight majority of Americans believe that it should be legal only under certain circumstances, about 25 percent believe it should always be legal, and about 18-19 percent believe it should always be illegal.  Holy Cross students did not differ significantly, as 52 percent of the sample said that abortion should be legal only under certain circumstances, 32 percent thought it always should be legal, and 14 percent that it always should be illegal.

Same-sex marriage.  Holy Cross students and the American public diverge on the issue of gay marriage.  Most polls show that the majority of the Americans think marriages between homosexuals should not be recognized by the law as valid, with the same rights as traditional marriages.  In addition, an ABC News/Facebook poll in December 2007 found that 50 percent did not believe that homosexual couples should be legally permitted to adopt children.  By contrast, 74 percent of students in the 2008 HCSS said that marriages between homosexuals should be recognized by the law as valid, and 84 percent said that homosexual should be legally permitted to adopt children.  In large part, Holy Cross students’ position on gay marriage may be a product of two factors:  age and education.  Nationally, younger people and the more educated most strongly support gay marriage.

On the latter two social issues, Democrats versus Republicans and liberals versus conservatives in the HCSS were sharply divided.  Democrats and liberals were far more likely than Republicans and conservatives to believe that abortion should be legal under any circumstances and gay marriage should be recognized by law as valid.

Spring 2009 Survey:  Information and Communication Technology

General Purpose, Questions, and Sample

Scott Campbell and Yong Jin Park (2008) maintain that we are entering a new age of communication technology.  Previously the development of print created the visual age; radio, film, and television moved society into the mass age; and computers and the Internet brought about the network age.  Now we are shifting to an age of personal communication in which “space and time are personalized through mobile communication.”  What Campbell and Park see as distinctive about mobile telephones in particular is that they give rise to personalization in terms of “how [the technology] looks, sounds, and operates,” “what it means to the user,” and how it “fosters selectivity of network ties and cohesion within groups.”

From this perspective, a study of information and communication technology (ICT) use among college students is a particularly important topic.  This group is more likely to use ICTs than any other age group; for example, recent surveys indicate that nearly 100 percent of persons aged 18-24 in the U.S. had used a mobile telephone.  This age group also is more likely to use this technology for the purpose of interacting and coordinating activities with family and friends (Ling, 2004).
The primary goal of the spring 2009 HCSS was to document how Holy Cross students use ICTs and how this use is related to their creation and maintenance of social ties. ICTs refer to a wide range of technologies, including television, the Internet, cellular phones, MP3 players, and various other devices and applications. In this survey, we focused on two ICTs: cell phones and Facebook. We asked students, for example, the purposes for which they use their cell phones and with whom they communicate, and why and how they use the social networking site Facebook.com.  More specifically, the survey asked students about the following:
1. At what age and for what purpose they first used the Internet and how many hours a day they currently use it.
2. Use of Facebook, including the content of their Facebook profile, privacy settings, purposes of use, and opinions about Facebook. 

3. Cell phone use, including frequency and purposes.

4. The media students choose to socialize and communicate with friends and family.

5. Their social capital—that is, the resources available through social ties within the college. 

Some basic questions about ICT use were drawn from the Current Population Survey and from surveys sponsored by the Pew Internet and American Life Project.  Several questions about Facebook were adapted from a Michigan State University survey of student use of social networking conducted by Nicole Ellison, Charles Steinfield, and Cliff Lampe (2007).
In spring 2009, the HCSS was part of a larger project in which core items were included in random sample surveys conducted at two other colleges: Bowdoin and Pomona. Therefore, unlike previous summaries of findings on this Web site, we present results from the three-college survey and make note of differences between Holy Cross and the other two colleges.  All three campus surveys were carried out during March and early April; at Holy Cross, all interviews took place between March 10 and April 5.  The target population and sampling frame consisted of students enrolled and on campus, thereby excluding those who were studying away or abroad or who had taken a leave of absence.  At Holy Cross, this amounted to 2,654 students, from whom we randomly selected a sample of 140.  A total of 109 interviews were completed, yielding a response rate of 78 percent.  Overall, the response rate for the three colleges was 77 percent and total sample size was 452.
Table 10.1 breaks down the sample by various demographic characteristics. Of the 452 respondents, 53.1 percent were female, 73.0 percent were white, 98.4 percent ranged in age from 18 to 22 years old, 31.4 percent identified themselves as Catholic, 20.6 percent were Protestant, 29.0 percent had no religious preference, and 19.0 percent had some other religious preference.  By academic class, 31.0 percent were first-year students, 28.5 percent second-year, 19.2 percent third-year, and 21.2 percent fourth-year.  As the table shows, Holy Cross is less diverse ethnically and religiously than the sample as a whole.
Table 10.1.  Sample characteristics for the combined sample (N=452) and Holy Cross (N=109).

	Characteristics
	Combined
	Holy Cross

	Gender                     Male
	   46.9%
	   45.0%

	Female
	53.1
	55.0

	Race/Ethnicity                   White
	73.2
	81.7

	African American
	  4.7
	  3.7

	Asian American
	11.8
	  4.6

	Latin American
	8.9
	  7.3

	Religion                Catholic               
	31.4
	76.1

	Protestant
	20.6
	12.8

	Other
	19.0
	  5.5

	None
	29.0
	  5.5

	Academic class              First-year 
	31.0
	26.6

	Second-year
	28.5
	23.9

	Third-year
	19.2
	25.7

	Fourth-year
	21.2
	23.9


The estimated margin of random sampling error for the three-college survey is about 4.5 percent, which means, for example, that if a reported percentage is 45, the percentage for all students at the three colleges is very likely (95 chances in 100) to fall between 40.5 and 49.5.  (Based on a much smaller sample of 109, the margin of error for estimating characteristics of all Holy Cross students is around 9 percent.) This estimate does not include error that may occur when respondents misinterpret questions, don’t remember correctly, or answer untruthfully (measurement error).  Nor does it include error due to nonresponse—differences between sampled individuals who participated in the survey and those who did not participate (unit nonresponse) or between those who responded to a question and those who chose not to answer (item nonresponse).
Major Findings
ICT Use
It is no wonder that current undergraduates are part of the so-called “Net Generation.”  The Word Wide Web came into existence before most of them were born; they were introduced to computers at a very early age and are far more technologically savvy than their parents.  Surveys show that almost all college students these days own a personal computer; upwards of two-thirds own a cell phone with Web access; and they spend almost 3 hours per day online (see Salaway and Caruso, 2008). Our data indicate that students’ use of ICTs at the three colleges began early in life and is extensive. Consider the following: 

· One in four respondents reported that they began using the Internet before the age of 10; 95 percent had begun using it by age 13.
· One-quarter of the sample owned a cell phone by the age of 13, one-half by the time they were 14, and two-thirds by age 15.
· 99.3 percent of the sample owned a working cell phone, and 94 percent received all or almost all of the their calls on it.
· 97 percent of the sample currently had a Facebook account.
· The median number of hours that respondents reported spending on the Internet was 2 hours and 40 minutes per day.
· Half the sample spent at least thirty minutes on Facebook on a typical day, and 40 percent spent an hour or more.
· 93 percent reported that their cell phone was always or almost always within reach; but, surprisingly, the median number of calls made on a typical day was about 3½.
· Half the sample sent up to 10 text messages on a typical day, and 40 percent reported sending 20 or more.
Hidden in this summary was considerable variability in ICT use, with some interesting variations across institutions, gender, and academic class.  There were no significant differences across the three colleges in Facebook use; however, Pomona students spent more time on the Internet than students at the other two colleges, and Holy students were much more likely to make phone calls and to send text messages.  Suggestive of distinct campus norms, at Holy Cross on a typical day, students made on average 4-5 phone calls and sent 20-25 text messages; by comparison, students at Bowdoin and Pomona averaged about 3 phone calls and fewer than 10 text messages.  Women were more likely to use their cell phones and spent more time on Facebook than men.  Academic class was directly related to age of first Internet use and to number of phone calls, but inversely related to Facebook use; that is, the younger students were, the earlier they started using the Internet, the fewer calls made on their cell phones each day, and the more time spent on Facebook.

We did not ask students to describe their current online activities, but we did explore the reasons why students first used the Internet. When asked to recall the purpose for which they first went online, most students mentioned one of four reasons: educational purposes (39%), Instant Messaging (IM) (30%), video games (23%), and e-mail (17%). There were no significant gender differences, but there were some sharp differences by academic class. Older students were more likely to say that they first went online for IM and e-mail, whereas younger students were more likely to report that their first online experience was playing games.

Facebook

A good deal of students’ use of ICTs, including word processing, spreadsheets, presentational software, library Web sites, and course management systems, is connected to their course work.  The vast majority also download music and videos. But what makes ICTs central to the lives of college students is their ubiquitous use for communicating and socializing with others. Besides the universal use of e-mail, it is estimated that nearly three-quarters of students use IM, and over 80 percent use text messaging and social network sites, with about 90 percent on Facebook (Salaway and Caruso, 2008). Of these forms of computer-mediated communication, social network sites (SNSs) uniquely “enable users to articulate and make visible their social networks” (Boyd and Ellison, 2007:1), creating online social worlds that are integral to the larger campus culture. 

Founded in February 2004, Facebook initially was designed to support college networks only.  And, even though it eventually expanded to include everyone, its niche remains online college communities. Only 3 of 452 respondents said that they never had a Facebook account. When we asked students to which SNSs they currently belonged, 97.3 percent were members of Facebook; one in five students belonged to more than one SNS, with14.4 percent members of MySpace.com and 13.3 percent belonging to various other sites.  Also indicative of Facebook’s increasing importance to students, we found an increasing number of students spending time on Facebook before they entered college—networking with others to get information and learn more about the college. This was true of three quarters of first-year students as compared with one-half of third- and fourth-year students.

Each Facebook user creates a profile containing all the information that the user wishes others to see. We asked respondents to tell us which of several types of information they included in their profiles. As Table 10.2 shows, most students posted photographs of themselves and gave their home address, e-mail address, and the name of their high school; about half revealed their relationship status and AIM address; and one in four provided their cell phone number. In addition, many students (34.2%) posted videos and over 80 percent posted one or more photo albums.

Table 10.2.  Percentage of Facebook users (N=444) with various elements in Facebook profile.
	Element
	Percent

	Photograph of oneself
	98.6

	Relationship status
	51.4

	AIM screen name
	52.7

	Name of high school
	91.6

	Cell phone number
	24.5

	E-mail address
	81.0

	Home address 
	79.5

	Streaming audio or MP3 files
	5.0

	Videos
	34.2

	One or more photo albums
	81.8


Facebook users also have the option of joining one or more networks. By joining a network, a Facebook user has access to the Facebook profiles of other network users. Virtually all students were members of their college network; the majority (64.3%) had joined their high school network; and nearly half (47.7%) belonged to at least one other network. Finally, users can control access to information in their profiles by adjusting their privacy settings. In general, access was restricted to friends, especially personal information, status updates, and wall posts, which two-thirds of the respondents made available only to friends or friends of friends.  So, to a great extent, it appears that Facebook serves users as a means of communicating with “friends.” However, Facebook “friends” encompass not only friends in the traditional sense but also mere acquaintances and even persons whom the user has never met.  The number of Facebook friends reported by our respondents ranged from 20 to more than 1000, with a median of 400, and about one-half of the sample said that their Facebook friends included people whom they had never met in person.

We asked students how often they used Facebook for various purposes on a 7-point scale ranging from “never” to “routinely throughout each day.” Table 10.3 shows how students responded; to simplify the presentation, we collapsed a couple categories and also estimated the number of times each week. Further analysis suggested that these items could be grouped into three general purposes. One function of Facebook has been described by Ana Martinez Aleman and Katherine Lynk Wartman (2009) as “voyeuristic.” That is, users enter Facebook to learn more about others, sometimes (in the parlance of Facebook users) to “stalk” or keep tabs on them, such as a man trying to find out how is girlfriend is spending her time. This is represented by items 2 and 4, although students high on this use dimension also tend to “score” high on item 1.  The second purpose involves staying in touch with friends, both those whom users see a lot (item 3) and those they seldom see (items 5 and 6). The third dimension is the use of Facebook to find people to meet (items 11 and 12). Respondents high on this dimension were more apt than others to tag photos on their Facebook page (item 10).

Table 10.3.  Frequency of Facebook use for various purposes (N=444).

	Purpose
	Never
	Monthly or less
	2-4 times a month
	Several times a week
	At least

daily
	Mean times per week1

	1. Just for fun without a specific purpose
	3.4
	6.1
	20.7
	24.3
	45.5
	6.36

	2. Check out the profiles of other people
	2.9
	10.1
	31.1
	29.3
	26.6
	3.68

	3. Stay in touch with friends you see a lot
	2.5
	11.9
	42.8
	25.9
	16.9
	2.87

	4. Browse or search for people you know and their posted activities
	12.4
	16.7
	34.2
	25.0
	11.7
	2.32

	5. Stay in touch with friends you rarely see in person
	0.5
	13.5
	55.2
	20.7
	10.1
	2.18

	6. Keep in touch with high school friends
	1.1
	17.6
	53.8
	17.8
	9.7
	1.97

	7. Find out about campus events
	12.4
	18.9
	43.9
	18.0
	6.8
	1.61

	8. Update your status
	32.7
	19.4
	34.7
	9.5
	3.8
	1.17

	9. Make plans to socialize with friends
	16.0
	26.2
	42.2
	11.3
	4.3
	1.12

	10. Tag photos on your Facebook page
	23.9
	44.1
	29.5
	1.6
	0.9
	.38

	11. Meet new people
	78.2
	16.4
	4.5
	0.9
	0.0
	.08

	12. Find people to meet socially or to date
	87.2
	9.2
	2.9
	0.5
	0.2
	.06

	13. Buy and sell things
	99.3
	0.5
	0.0
	0.0
	0.2
	.02


1 Estimated based on recoding responses as follows: “never” = 0; “monthly or less” = .14; “few times a month” = .49; “once a week” = .98; “several times a week” = 3.5; “daily” = 7; “routinely throughout the day” = 21.
When we examined these three purposes or types of use across institutions, gender, and academic class, we found no significant institutional differences, but some interesting gender and class patterns.  Women were more likely than men to use Facebook both to stay in touch with and to learn more about others. Also, as academic class increased, the use of Facebook to stay in touch with friends decreased significantly.

To explore various issues surrounding Facebook use, we asked students to tell us how strongly they agreed or disagreed with a series of statements presented in Table 10.4. According to Aleman and Wartman, Facebook analysts—both journalists and researchers—have been especially interested in user identity and authenticity. As the table shows, a near majority of users were “very conscious” of their image on Facebook, and the majority believed that their Facebook profile described them accurately and created a positive impression. On the other hand, users tended to be skeptical of the accuracy of others’ profiles (item 4). There may be many reasons why users perceive their own profiles as less than “accurate” and also doubt the veracity of others’ identity “claims.” This may reflect the understanding that self-presentations can be playful and ironic. Users may believe that certain information is intentionally counterfeit; or they may see Facebook profiles as partial or incomplete images.

Another set of issues that has received much attention revolves around privacy and security. Users may worry about the misuse of personal information by others or leaving a history that could cause problems (e.g., when applying for a job); about security problems such as exposure to files carrying viruses; or about cyberstalking or cyberbullying. One recent national survey of college students concluded that students were not “overly concerned” about such issues (Salway and Caruso, 2008). However, our respondents tended to agree that being on Facebook had heightened their concern about privacy (item 5).

Table 10.4.  Level of agreement with various statements about Facebook use in percents (N=444).

	Statement
	Strongly agree
	Agree
	Neither
	Disagree
	Strongly Disagree

	1. I am very conscious of my image on Facebook.
	14.9
	32.7
	20.9
	24.5
	7.0

	2. I believe my Facebook profile describes me accurately.
	11.7
	41.7
	28.2
	14.2
	4.3

	3. I believe my Facebook profile gives others a positive impression of me.
	14.2
	49.3
	33.3
	2.9
	0.2

	4. Facebook profiles are generally accurate.
	1.4
	29.5
	25.0
	38.1
	6.1

	5. Being on Facebook has heightened my concern about my privacy.
	19.4
	46.4
	13.7
	17.3
	3.2

	6. Facebook should be a “students only” space.
	11.0
	34.9
	19.4
	25.2
	9.5

	7. I welcome the presence of Faculty members on Facebook.
	7.4
	23.6
	24.1
	30.6
	14.2

	8. I would accept a friend request from a faculty member.
	14.0
	41.4
	14.0
	18.2
	12.4

	9. I spend too much time on Facebook.
	21.8
	31.3
	11.0
	18.7
	17.1


As Facebook is organized around particular communities, recent research has begun to focus on the nature of these communities and how students relate to others within them. Items 6-8 examined users’ perception of the boundary of the Facebook community. Even though Facebook is no longer restricted to students, a sizeable minority of our students (45.9%) agreed that it should be a “students only” space. Nearly the same percentage of respondents also indicated that they would not welcome the presence of Faculty members on Facebook, although a scant majority indicated that they would accept a friend request from a faculty member.

Many commentators also have expressed concern about the negative consequences of time spent on Facebook such as interfering with academic work or taking away from real-life social activities. Whatever the consequences, the majority of our respondents did agree that they were spending too much time on Facebook. And the more time students reported spending on Facebook, the more strongly they agreed that it took too much of their time.

Of these issues, only the three items on Facebook boundaries were consistently associated with institution, gender, or academic class. Holy Cross students, women, and younger students were more likely than their counterparts to believe that Facebook should be a student-only space.  Also, Holy Cross students and women were more strongly opposed to faculty presence on Facebook (items 7 and 8). Women and older students were more apt to agree that Facebook had heightened their concern about privacy, perhaps reflecting a greater awareness of potential risks.  Finally, Holy Cross students were more likely than Bowdoin and Pomona students to be very conscious of their Facebook image and to believe that their profile described them accurately. 

Cellular Telephones

The use of cell phones has increased rapidly in recent years, with much of it occurring among young people.  This is particularly true of the increasing dependence on mobile (cellular or wireless) as opposed to landline telephones. According to the National Health Interview Survey, in the last six months of 2008, one in every five households did not have a landline telephone but did have at least one wireless telephone, which represents a threefold increase in wireless substitution in the last five years. The two age groups with the largest percentage living in wireless-only households were 18-24 and 25-29 year olds.  About one-third of 18-24 year-olds had only wireless telephone service (Blumberg and Luke, 2009).

At the three colleges in this survey, all but 3 of 452 respondents reported that they owned a working cell phone. A little over half also had a working landline phone at school; however, 94 percent of those with both landline and cellular telephones received all or almost all calls on their cellular telephones.  Moreover, a similar percentage (93%) indicated that their cell phone was always or almost always within reach. So, landline telephone usage was nearly passé among this population.

Most respondents had been using a cellular telephone for several years, usually beginning in junior high or early in high school.  And, for most it was not merely an instrument of voice communication. Nearly all of our respondents had text messaging services on their cell phones, which they were far more apt to use than to make voice calls.  Over three-quarters reported making five or fewer telephone “calls” per day, whereas three in five students said that they sent 10 or more text messages on a typical day.  Although we did not ask, it is safe to assume that many students use their cellular phones to access the Internet as most cell phones these days are Internet-capable.  Also, two-thirds reported that they had used their phones to take pictures, which they often shared with others by showing them the phone screen, sending a phone message, and/or uploading them on Facebook.

Means of Communication

With so many options for communicating with others, we wondered which means students choose; so we asked how often they socialized or communicated with friends at their college, friends outside the college, and with their parents by (1) spending time with them in person, (2) talking on a landline phone, (3) talking on a cell phone, (4) sending text messages on their cell phone, (5) sending instant messages, (6) sending e-mail, and (7) sending messages through Facebook.  Once again we asked about frequency of use on a 7-point scale ranging from “never” to “routinely throughout each day.”  Table 10.5 shows how students responded. 

Table 10.5.  Frequency of communicating with various means of communication among friends at 

college, friends outside the college, and parents (N=452).

	Means of Communication
	Never
	Monthly or less
	2-4 times a month
	Several times a week
	At least

Daily
	Mean times per week1

	Friends at College
	
	
	
	
	
	

	1. Spend time with them in person
	0
	0.2
	2.0
	10.6
	87.2
	13.46

	2. Talk to them on a landline telephone
	90.5
	6.9
	1.8
	0.7
	0.2
	0.06

	3. Talk to them on your cell phone
	1.5
	2.4
	13.3
	30.3
	52.4
	6.59

	4. Send text messages on your cell phone
	4.2
	1.3
	3.5
	17.3
	73.7
	10.72

	5. Send instant messages to each other
	36.8
	11.3
	17.7
	17.1
	17.1
	2.53

	6. Send e-mail to each other
	11.8
	21.6
	35.3
	19.6
	11.8
	2.14

	7. Send messages through Facebook
	9.1
	22.6
	45.4
	17.0
	6.0
	1.46

	Friends outside College
	
	
	
	
	
	

	1. Spend time with them in person
	13.1
	67.6
	13.5
	4.2
	1.6
	0.46

	2. Talk to them on a landline telephone
	89.6
	6.2
	2.7
	1.1
	0.4
	0.16

	3. Talk to them on your cell phone
	2.9
	16.6
	51.7
	18.0
	10.9
	2.13

	4. Send text messages on your cell phone
	9.7
	13.9
	35.2
	23.2
	17.9
	3.25

	5. Send instant messages to each other
	33.6
	12.6
	26.3
	14.8
	12.6
	2.04

	6. Send e-mail to each other
	26.3
	30.8
	35.6
	5.5
	1.8
	0.59

	7. Send messages through Facebook
	9.1
	23.0
	48.5
	12.2
	7.3
	1.48

	Parents
	
	
	
	
	
	

	1. Spend time with them in person
	11.3
	63.4
	19.5
	1.8
	4.0
	0.70

	2. Talk to them on a landline telephone
	84.5
	5.8
	6.6
	2.7
	0.4
	0.21

	3. Talk to them on your cell phone
	1.3
	1.6
	40.6
	35.0
	21.5
	3.55

	4. Send text messages on your cell phone
	35.8
	13.8
	26.9
	15.3
	8.2
	1.59

	5. Send instant messages to each other
	85.1
	3.3
	6.7
	2.4
	2.4
	0.40

	6. Send e-mail to each other
	13.8
	15.3
	44.2
	21.3
	5.3
	1.59

	7. Send messages through Facebook
	92.2
	4.0
	2.7
	0.7
	0.4
	0.11


1 Estimated based on recoding responses as follows: “never” = 0; “monthly or less” = .14; “few times a month” = .49; “once a week” = .98; “several times a week” = 3.5; “daily” = 7; “routinely throughout the day” = 21.
Irrespective of the other, respondents were highly unlikely to communicate via a landline telephone.  Otherwise, they used a variety of media, especially with friends.  Aside from spending time in person with friends at their college, they communicated most frequently with others via a cellular phone, combining text messaging with voice communication.  Students were more selective, however, about how they communicated with their parents than with their friends.  With parents, they seldom used IM or sent messages through Facebook and they tended to call rather than text their parents on their cell phones, whereas the reverse was true with friends.

The mode of distance communication also depended on the purpose of the conversation. Table 10.6 presents students’ preferences when asked which form of distance communication—Facebook, telephone calls, texting, E-mail, or IM—they preferred for various purposes.  To make plans to socialize with friends, students tended either to text or call on their cell phones.  To carry on a conversation with friends, they preferred a telephone call to texting.  But to carry on a conversation with someone with whom they wanted to develop a relationship, they tended to choose one of three options: speaking on the phone, texting, or Facebook.  For keeping in touch with parents, our respondents overwhelmingly preferred to speak on the phone; and to set up an appointment with a faculty member, nearly all students would communicate via e-mail.  Thus, it appears that the closer the relationship and the more personal the purpose, the more interactive the choice of communication. In contacting family and carrying on a conversation with friends, respondents chose the most interactive form, cell phone calls, involving voice communication; in setting up an appointment with faculty, they chose the least interactive, e-mail.

Table 10.6.  Mode of distance communication preferred for various communication purposes in percents 

(N=452).

	Purpose of Communication
	Facebook
	Phone call
	Texting
	E-mail
	IM

	1. Make plans to meet with your friends.
	4.4
	42.0
	45.4
	5.8
	2.4

	2. Carry on a conversation with your friends.
	2.4
	77.4
	8.9
	2.0
	9.3

	3. Carry on a conversation with someone you met and want establish a relationship with.
	21.6
	32.7
	29.0
	8.0
	8.7

	4. Keep in touch with your parents.
	0.9
	86.0
	2.2
	9.8
	1.1

	5. Set up an appointment with a faculty member.
	0.0
	2.2
	0.2
	97.6
	0.0


These preference patterns were not appreciably different across institutions, gender, and class.  However, the frequency with which students used various communication media did vary. Holy Cross students communicated more frequently through texting and IM than students at Bowdoin and Pomona, and Bowdoin students used e-mail more often than students at the other two schools. Holy Cross students also communicated more frequently with their parents, especially via cell phones and IM, than students at the other colleges. Consistent with other research (see, e.g., the fall 2004 and spring 2005 HCSS), women communicated more often with others, both friends and parents, than men. The most marked (statistically significant) differences between men and women in communication modes were sending text messages to friends and talking on the telephone, texting, and e-mailing parents. Reflecting patterns of general use reported earlier, younger students were more apt to communicate with friends through Facebook than older students, while older students more often communicated with friends through e-mail.

Effects of ICT use

ICTs use and face-to-face communication.  As with any new technology, there has been much debate about the potentially beneficial and harmful effects of ICTs. These effects are too numerous to mention here, but our data do provide partial answers to a few issues.  One issue concerns the extent to which ICT use decreases face-to-face interaction, thereby diminishing social relationships. One early study of the impact of the Internet on social involvement (Kraut et al., 1998) found that greater use of the Internet was associated with declines in communication with family members in the household and in the size of one’s circle of friends. On the other hand, according to Nicole Ellison (2008), recent evidence suggests that students use Facebook to supplement rather than replace face-to-face communication.

We asked students to tell us how satisfied they were with the amount of in-person interaction they had with friends at their college.  As expected, satisfaction decreased as the self-reported frequency of in-person interaction decreased.  Consistent with Kraut et al’s. finding, satisfaction declined as the number of minutes of Internet use per day increased.  But satisfaction was unrelated to a composite measure of frequency of distance communication.  Also, contrary to the replacement hypothesis, face-to-face contact was positively associated with some forms of distance communication.  Specifically, the more often students interacted with their college friends in person, the more often they talked on the telephone, sent text messages, and sent messages through Facebook. In addition, the more often students interacted with their parents in person, the more often they spoke with them on either a landline or cellular telephone.

ICT use and academic performance.  In April 2009 a paper presented at a professional meeting ignited a firestorm of speculation about the harmful effects of using the social networking site Facebook.  Aryn Karpinski, a graduate student at Ohio State, reported that Facebook users had lower grades than those who do not use Facebook.  Although she was careful to note the study’s limitations, especially to point out the illogic of inferring from her findings that using Facebook lowers grades (Karpinski, 2009), many journalists nonetheless sounded the alarm.  As social scientists called for further study, an online article appearing in First Monday one month later (Pasek, more, and Hargittai, 2009) presented new findings from three data sets. The authors’ conclusion: “We find no evidence that Facebook use is related to diminished academic performance.”
Based on findings from our spring survey at three elite, liberal arts colleges, it would be as hasty to conclude no connection between Facebook and grades as it would be to condemn Facebook. Similar to the Karpinski study, we found a negative correlation between Facebook use and grades: The more time students reported that they spent on Facebook each day, the lower their GPA.  Moreover, this association remained when we controlled for students’ sex, age, and parents’ level of education.
The three colleges in this study are hardly representative of U.S. college students, so one should be cautious in generalizing to all undergraduates.  The basic finding from the three-college study also does not necessarily imply that Facebook use affects grades.  It may, but it is also possible that students who are not doing well academically seek outlets such as Facebook to while away their days.  Or, just as plausible, poorer students or students prone to procrastinate may do less well academically and also be inclined to spend more time on Facebook. It remains for additional research to clarify the causal connections.
Facebook and social capital.  The benefits of SNSs like Facebook can be understood through the concept of social capital.  Social capital refers to the resources that people accrue through their social networks.  For example, close ties such as family and friends may provide emotional and financial support; looser connections between people, known as “weak ties,” give people access to new perspectives and information.  Ellison and colleagues (2007) contend that Facebook fosters social capital by enabling users to mobilize resources from a network of weak ties. To test this hypothesis among students at Michigan State University, they created independent measures of “Facebook intensity” and social capital. As expected, Facebook intensity was positively associated with social capital.

The three-college survey included a shortened version of the social capital scale and two key items measuring Facebook “intensity”—number of Facebook friends and frequency of use—that were included in the Ellison et al. study.  Consistent with the findings at Michigan State, social capital was positively associated with number of Facebook friends; however, it was not associated with either time per day spent on Facebook or a composite measure of “intensity” consisting of number of Facebook friends and time on Facebook.
Conclusions

Students’ extensive use of cellular telephones and the social networking site Facebook typify the emerging age of personalized communication. For a digitally-savvy population, these media make it easier than ever before to access and exchange vast amounts of personal information and to form and maintain social relationships.  A conservative estimate of media use is that the majority of students at these three liberal arts colleges spend at least an hour a day on Facebook and their cell phones combined, primarily to socialize and communicate with college friends they frequently see in person and secondarily to keep in touch with friends in other locales. Thus these ICTs support social relations with peers with whom students already have formed a relationship.

While students also used their cell phones to communicate with parents, they tended to reserve Facebook for communication with peers. In fact, a near majority believed that Facebook should be a student-only space and a substantial majority (69%) was either ambivalent about or opposed to the presence of faculty members on Facebook. Many students reported that Facebook had heightened their concern about privacy.  And perhaps reflecting this concern, the majority of students restricted access to even the most basic information on their profiles.  Students most often accessed Facebook just for fun with no specific purpose, which may explain why we found a negative (albeit weak) association between Facebook use and grade-point average. On the other hand, the more friends students reported having on Facebook, the higher their level of social capital.
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